NOLOGY DEPT? 


First LOpPy 


A National Newspaper for Every Branch of the Industry 


AutomativeB aily News 


————— 


_ Vol. 11. No. 


ietesed.a as second-class matter Aug a, 1925, 
Office, N. Y¥., N. Y¥., Under Act of March 


FORD'S 1930 
NET PUT AT 
900,000,000 |. re eto ome 


| drive for business in the history of | 
the trade here, taking into account 


Cash Resources of Over even national automobile show week, 
$300 000 000 Are | will get under way in the form of 
, , | 


a ‘ what has been called the “Spring 
Unimpaired | Showing,” when, from April 12 to 


26, the 500 or more dealers and dis- 

| tributors of Chicago will join in a 
special campaign for sales. 

Plans worked out by the Chicago 
Automobile Trade 
sponsor of the event, have 
completed. While ostensibly the 
purpose of the spring showing is 
| to call attention of the public to 
the new models and colorings, the 
main objective is to get 
cago public to place orders for 1931 
cars immediately. 

All known means of publicity, 
headed by an abundance of 
paper advertising, will be employed. 
In addition to this medium 


Post 
3. 1879 


1440. 





‘CHICAGO DEALERS 
PLAN ENERGETIC 


NEW YORK, April 3.—A protract- 

ed depression has left unim- | 
paired the huge cash resources of 
the Ford Motor Company, which 
are in excess of $300,000,000, and the | 
company has actually strengthened 
its financial position in a period of 
declining sales, according to a copy- 
righted article published here today 
by Dow, Jones & Co., Inc. 

Ford came through 1930 with 
profits of $55,000,000 and world pro- | 
duction of 1,500,010 cars and trucks. 
In 1929 indicated profits were $81,- 
797,861 and world production was 
1,951,092 cars an@ trucks, the article 
says. 

The company’s current financial 
position is in sharp contrast with | 
its situation in the depression ten | 
years ago, when with heavy inven- 
tories and a serious slump in sales, | 
45 felt the pinch of a cash shortage | 
and bankers offered refinancing | 
plans. 

A majority of the Ford sic 
plants throughout the country re- 
cently have attained a five-day 
basis. The higher rate of opera- | 
tions by assembly plants is account- 
ed for by the fact that earlier in| 
the winter, when unemployment in 
the industry was most acute, Ford 
maintained a higher rate of opera- 
tions than was necessary at th 


been 


(Continued on Page 6) 


U. S. Motor Vehicle Registrations 
In 1930 26, 523,779, Up Slightly 


CHRYSLER MARCH 
SHIPMENTS HIGHEST 
SINCE JUNE 1930 


April 3.—According to a 
| statement issued by the Chrysler 


CANADIAN TIRE EXPORTS | Corporation today, shipments to 
IN FEBRUARY SHOW GAIN dealers in March of Chrysler cars, 


(Continued on Page 5) Detroit, 


Dodge cars, trucks and taxicabs, 
| Soto cars, Plymouth cars and Fargo 

Washington, April 3.—Exports of | motor coaches totaled 26,072 units. 
automobile casings from Canadian} This represents the largest 
factories totaled 75,022 in February,| month's shipments since June of 
as compared with 72,110 in January, | last year. For the third successive 
the rubber division of the Depart-| month shipments of all Chrysler- 
ment of Commerce announced to- | built products have shown an in- 
day. |crease approximating 50 per cent. 

The average declared value per 
casing exported in February was 
$8.40, as compared with $9.02 in 
January and $8.66 in December. 

Leading markets for Canadian 
casings in February, in the crder of 
their importance, were _ British 
South Africa, Brazil, Sweden, Brit- 
ish India, Denmark, Uruguay and 
New Zealand. 


been a progressive 
provement in the _ percentage of 
this year’s shipments, compared 
with the corresponding figures of 
1930, March being 77 per cent. of 
last year. 

On this basis, 
crease this year 
|higher rate than 


there has 


in- 
at a 


the -seasonal 
is going on 
in 1930. 


~— 
eS 


there | 


will be the employment of the radio, | days inter-dealer sales contest and. dealers reporting that they expected 


Financing of New and 
SPRING CAMPAIGN Turns Up Sharply in February 


| liveries of De Soto cars in the New| 


Association, | 


the Chi- | 
‘De Soto dealers in the metropolitan | 


| New and was ad- |M. Graham, vice-president in charge | 


news- | 


| decrease from the 1929 figures, 


* =A AVIATION a _# 
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ASHINGTON, 


'N. Y. DE SOTO SALES 
IN MARCH SHOW 
61% GAIN OVER ’30 MARCH SALES OF 


WILLYS-OVERLAND 
19% OVER-FEBRUARY 


~With Willys- 


New York, April 3.—An increase | 
of 61 per cent. in the retail de- | 


York metropolitan § area during | 
March this year as compared with Toledo, O., April 3. 
March, 1930, was reported last night | | Overland \ f 
at a meeting of the Kilbourn Mo- et eee ee oe 
tors and associated dealers at mel an, increase of 196 per cent. ovet 
| February and 92 per cent. over Jan- 


Park Central Hotel. : 
The meeting was attended by all uary each successive month so tar 
this year has shown a gain, George 


York district 
ieaisien by Byron C. Foy. recently 
elected president of the De Soto} 
Motors Corporation. The meeting ja good bank of 
marked the close of a forty-five)| hand.” Mr Graham 


of sales. announced here today 
“The company entered April with 

unfilled orders on 

said. “with 


(Continued on Page 2) (Continued on Page 2) 


ASHINGTON, April 
motor vehicles in 


3.—Registrations of passenger 
this country in 1930 showed a 
but motor truck registra- 


‘tions increased enough to make a slight gain of 0.08 per 


De | 


|gain of 101,085 over 
| ures, 


over the preceding month. Similarly | 
im- | 


Late News F lashes 


Detroit, 3.—Wayne county registrations for 
March show 
hicles titled. This compares with 7,852 and 598 respectively 
for the same month last year. For the first quarter of this 


year Wayne county shows 11,586 passenger cars and 883 


April 


5,240 passenger cars and 353 commercial ve-| 
| U. S. Charts Week’s Business. Page 1 


commercial vehicles registered, as against 17,235 cars and 


1,478 trucks last vear this quarter. 
+ 


* * } 
Lansing, Mich., April 3.—Oldsmobile shipped 7,024 cars 
in March, compared with 6,100 in February this year and Cumulative February New Pas- | 


7, 676 ii in March, 1930. 


———_—_ 


ALUMINUM INDUSTRIES 
Cincinnati, O., April 3.—Alumi- | 
num Industries, Inc., balance sheet 
for 1930 shows net sales for the year 
of $2,729,930.75, gross profit of $804,- | 
248.09 and an operating profit of | 
$215,122.24, 


j 


| 


Never More Than 3 Used Cars to One New 
This Dealer’s Receipe for Profits—Page 11 


cent. in total motor vehicle registrations for the year, accord- 
'ing to reports of the forty-eight states and the District of 
Columbia to the Bureau of Public Roads, United States 


. 


Department of Agriculture. ‘ 
Registered automobiles, taxis and) Columbia 
buses numbered 23,042,840 for the | fees, 
vear, a decrease of 178,749 vehicles | 
from the 1929 figures of 23,121,589; 
the registration of 3,480,939 oe ae in 1929. The revenue in- 
trucks and road wee ——— @) cluded fees on passenger cars and 
1e ig- | 
The total registration of pas- | 
senger vehicles and of motor trucks 
for the year amounted to 26,523,779, 
as against 26,501,443 in 1929. 
The states and the District 


collected in 
licenses and 


| taxes in 1930 a total of $355,704,860, 


registration 


2) 


(Continued on Page 


{ 
| TODAY | 
UBURN, Ind. Apri 3.—E. L. 
Cord, chairman of the board of | 
| the Auburn Automobile Company, | 
announced today that the company | 
4) had shipped 5.649 Auburn and Cord 
cars in March, an all-time record 
for any month. In March, 1930, 
Auburn shipments were 2,499 cars. 
Mr. Cord pointed out that the 
March shipments were 
of the total number 


Page 2) 
Profits 


Sparks from Detroit 

Increasing the Mover’s 
with Trucks 

Editorial: “The Russian Threat” 
Page 

.Page 


4 


Calendar of Coming Events. 

Contemporary Comment 

Additional Comments on Stand- 
ard Truck Chassis Weight.Page 4 

World-Wide Ford Output im First 

. Quarter Near 235,271 

Sales of Chevrolet Cars in New 
England Near 1930 

Engineering News 


of cars the 
of the present fiscal 
@| year ending February 28 last. 
| During January, February and 
March of this year Auburn's total | 
been 11,718 units, | 
Cord said. the | 
shipped more | 
e entire year of 


Pages 8, 9 first quarter 


Classified Ads Favored by Bridge- 
port Car Dealers 
Six Cars Show Gains Over 1930 


in New York During February | 294 by April 10, Mr. 
Page 11) Company will have 


; cars than during th 
| 1930. 

| There has been a steady rise in 
| the company’s shipments since the 
first of this year and Mr. Cord| 


shipments have 


REFERENCE TABLES 


senger Car Registrations 
Pages 6, 7, 3, 9 


March showing | 


miscellaneous | 


which is $7,861,317 more than they! 


87 per cent. | 


company built and delivered in the | 


: , 


Na 7 


» 


5 Cents. = Fer Year. 


$1 


Used Cars 


April 3.—Installment financing in both 
new and used motor vehicles took a sharp upward 
| turn in February, it was disclosed today by the Department 


. 


of Commerce. 
Wholesale financing in 
amounted to $49,447,004, com- 
| pared with $40,118,654 in the pre- 
| vious month, and was the largest 
month since last July, when the 
total was $55.429,935. The total for 
the first two months of this year 
Was $89.565.658. as compared with 
|} $113,691.91L in the January-Feb- 
ruary period of 1930 and $84,862,457 
in the same months of 1929 

Retau mstallments February 


covering 173,578 units, of which 39 
per cent. were new cars, 58.2 per 
cent. used cars and 2.8 per cent. un- 
classified. amounted to $66,537,265. 
For the previous month the total 
was 161.873 units, on which $62,- 
287.577 was advanced 

Financing tor January and Feb- 
ruary aggregated $123,824,842, com- 
pared with $159.551,810 in the cor- 
responding period ot 1930 and $166,- 
933.901 in the same months of 1929. 

Sales of new cars on time pay- 
ments in February, totaling 67,611 
units, on which $37,007,363 was ad- 
vanced, were the laregst since last 
September. The volume of business 
for the first twe months of this 
year was $70,191,363, as against $98,- 
280.407 in January and February of 
last year and $110,744,836 in the 
same months of 1929. 

Although financing 
reached 100,999 units in February 
and showed a slight increase over 
January, there was a decline frem 
December, indicating a trend in fa- 
vor of new car buying as contrast- 
ed with the tendency in favor of 
old models in the latter menths of 
| 1930. 

However, for the January-Feb- 
ruary period of this year, the vwol- 
ume was $55,300,101, as against 
| $54,837,573 in the same months of 
1930 and $47,446,931 in 1929. 


February 


as 


in 


in used cars 


« Auburn’s March Shipments 
New Record for Any Month 


stated that a check-up throughout 
the country shows that Auburn 
dealers and distributors have the 
| smallest stock of new and used 
|ears on hand of any spring season. 

Unfilled orders on April 1 are in 
excess of 2,000 over the number car- 
ried over from February into March, 
and he anticipated a production of 
6,000 cars as the minimum for April. 

Present production of the Auburn 
plant at Connersville is averaging 
upward of 200 cars daily, and the 
additional plant facilities at Auburn, 
Ind., are now producing around 65 
cars daily. Production at Conners- 
| ville will be increased to 240 Auburn 
|cars daily by April 10, he said. 


Additional equipment recently 
placed at the Auburn plant here will 
{make possible a production of more 
than 100 cars daily, bringing total 
daily production of Auburn cars to 
340. This is in addition to the reg- 
lular Cord front drive production of 
/the Auburn plant here, which is in 
|excess Of shipment of these models 
last year. 

All plants of the company are 
now operating at capacity, with 
many departments working night 
shifts. 





BROCK WAY- 
INDIANA 
WILL GROW 


A profitable and bright fu- 
ture is ahead Brockway- 
Indiana and those who associ 
ate themselves with it now. 


(Continued f 


buses, on trucks and tractors and! 
on trailers and motor cycles; also 
dealers’ licenses, chauffeur and op-| 
erator permits and miscellaneous 
receipts. 

In addition to 
and motor truck registrations, 41 
states reported a registration of 
262,507 trailers, which is a gain of 
69,463, or more than 36 per cent. 
over the 1929 figures. This gain in 
trailers is the largest made in any 
one year, as compared with a pre- 
vious year since the bureau began 
to compile detailed registrations in 
1921. The motorcycle registrations 
of the forty-eight states and the 
District for the year amounted to 
107,811, a decrease of 7,034 from the 
| previous year’s figures. 

An Eastern and a Western state, 
New York and California, each re- 
port more than two million pas- 
senger vehicles and motor trucks 
registered in 1930. Each of five 
jstates, Illinois, Michigan, Ohio, 


of 


Nothing is going to stop the 


growth and progress of this 


company, whose new policies passenger vehicle 
are being made for the benefit 
of everyone from retail sales- 


men to the president, 
If you want 
about the future plans of this 
organization, the profit possi- 
bilities of a dealer franchise 


to learn more 


write 


BROCKWAY MOTOR TRUCK CORP., 
Cortland, N. Y. 


N. Y. DE SOTO SALES 
IN MARCH SHOW 
61% GAIN OVER ’30 


Passenger Motor trucks 
(Continued from Pag« 1) ’ 


cars, taxis androad 
and busses’ tractors 
1930 1930 
239,170 37,976 
98,480 12.045 
193,218 26,986 
1,810,969 230,387 
276,847 31.662 
279,830 51,196 
45,533 10,576 
274,705 53,096 
204,461 47,119 
104,526 14,551 
1,430,676 207 584 
747,366 128,397 
706,196 72,190 
511,384 83,139 
295,161 35,841 
230,586 44.697 
148,722 37,435 
283,870 37.832 
743,288 102,918 
161,051 167,158 
624,902 108,070 
203 ,443 33,651 
670,145 91.455 
109 549 25.619 
367,587 58.642 
23,388 , 6.257 
93,155" 19,028 
719,695 133,154 
70,450 13.700 
966,981 340,749 
397,133 56,108 
155,383 27.636 
555.093 204,270 
490,947 59,384 
234,766 17,357 
534,834 218.687 
116,792 19.631 
192,141 26.261 
180,195 24.977 
330,436 37,823 
,159,139 206.757 
96,128 17,869 
78.398 8,226 
318,582 57,307 
382,874 63.188 
225,900 40,372 
677,452 105.110 
51,579 §,922 
139,733 16,943 


the opening of a second contest 
which will continue throughout the 
month of March. 

Orrin Kilbourn, president of the 
Kilbourn Motors, in awarding prizes 
to the winners of the initial con- 
test, pointed out that during the 
first two months of the year sales 
in the metropolitan area were mov- 
ing along at approximately the 
same rate aS during 1930, but at a 
lower volume. After the contest got 
under way the sales swung sharply 
upward during March, when 230 cars 
were delivered in the metropolitan 
area, as compared with 180 during 
the same month of 1930. 

Dealers set their own quotas for 
April at approximately 50 per cent. 
above the actual deliveries during 
March 

Mr. Foy, in addressing the dealers 
on the outlook for the immediate 
future, declared thai from reports 
received from various parts of the 
country the attitude of the general 
public has changed decidedly, and 
the prospects for further improve- 
ment during the next few months 
are much brighter. 

He urged dealers to watch their 
overhead costs closely, and recom- 
mended curtailing any unnecessary 
expenses. Plans of the Chrysler 
Motors Corporation as outlined by 
Mr. Foy gave the dealers plenty of 
reason for optimism, and he said 
the 1931 program should insure all 
dealers a satisfactory margin of 
profit at the end of the year. 

De Soto field stocks throughout 
the United States. he said, totaled 
approximately 3,000 units, as com- 
pared with a stock of some 7,000 
units at this time last vear. 


-WILLYS-OVERLAND 
SALES GAIN 19% 


(Continued from Page 1) 


Alabama 
Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Delaware 
Florida 
Georgia 
Idaho 
Illinois, .. 
Indiana 
Iowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland .... 
Massachusetts 
Michigan .... 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada 

N. Hampshire 
New Jersey .. 
New Mexico . 
New York ... 
N. Carolina. . 
N. Dakota ... 
Ohio 
Oklahoma 
Oregon 
Pennsvlvania. 
Rhode Island 
S. Carolina .. 
S. Dakota 
Tennessee 
Texas 

Utah 
Vermont 
Virginia 
Washington 
West Virginia 
Wisconsin 
Wyoming 
Dist. Col. .... 


eeeere 


eeeee 
eee 


eeee 


Total .....23,042,840 3,480 939 


We entered the month with a bank 
of unfilled domestic truck orders 
which were 10 per cent. greater 
than the total shipments in the 
month of March. 

“Regarding used car stocks, our 
dealers are in an _ exceptionally 
strong position to enter the spring 
selling season, their inventories be- 
ing well below normal.” 


this month to show an _ increase 
over March.’ 

“Not only is our 
business satisfactory, 
of eur commercial 
future prospects are extremely en- 
couraging, M) Graham said. 
“March truck shipments showed a 


gain of 101 per cent. over February. 


passenger car 
but the sales 
units and the 


Passenger Car Production Table 


March 
1931 
5,649 
10,500 
2,332 
79,603 
2,061 


March February 
1930 1931 


2,502 4,052 
8,760 7,907 
1,851 «1,600 
67,318 
2,514 
1,908 
806 
4,529 
*7,000 
6,100 


Car. 


Auburn 

Buick 

Cadillac-La Salle 
Chevrolet 
Graham-Paige 
Hupp 

Reo : 
Studebaker 
Willys-Overland 
Oldsmobile 


4,937 
3,212 
2,870 
6,312 


7,676 


Total U. S. Registrations | 
In 1930 Total 26,523,779 


rom Page 1) 


Pennsylvania and Texas, report | 
more than one million registered. | 

After deducting $19,196,926 for col- | 
lection and administration expenses 
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PARKS from [DETROIT 


Colin Campbell Turns Buyer 
. * 


Blees Returns 


= 





and $9,473,671 for miscellaneous 
items provided by various state laws | 
from the total revenue collected of | 
$355,704.860, the states apportioned 
the remainedr to the construction | 
and financing of state and 
roads in the following amounts: 
$222,146,682 for state roads, $68,577,- 
899 for lccal roads, and $36,309,682 
was applied to state and county road 
bond indebtedness. Some of the 
purposes for which the miscellane- 
ous funds were spent included re- 
funds stipulated by law, state high- 
way patrol, city streets and general 
funds of cities and states. 

The appended table show the 1930 
passenger vehicle and motor truck 
registrations by states, the losses or 
gains as compared with the 1929 
figures and the percentage of each. 
and the total revenue in fees, per- 
mits, etc., collected by the states. 

Increase Percent. Total gross 
over orde- of increase receipts 
crease (—) or for 

from 1929 decrease 1930 

— 8,387 -— 2.9 $3,799,761 

1,512 734,626 
—12,924 4,283 959 
67,015 9,858,810 
5,020 1,901,230 

2,963 8,290,404 
1,149 1,110,047 
—18,176 4,813,495 
—17,325 4,482,257 
1,003 1,998,290 
23,172 18,444,247 
6,346,879 
12,693 621 
6,084 348 
5,547,069 
4,609 042 
3,166,642 
3,437,796 
7,120,583 
22,482,412 
11,062,150 
3,046 393 
10,150,000 

1,533,276 
3,804,950 

373,966 
2,290,435 
15,382,456 
1,279,623 
40,857,715 
6,835,743 
1,958,662 
13,287,352 
6,536,361 
9,617,930 
33,112,371 
2,280,849 
2,878,352 
2,959,913 
4,767,239 
13,961,362 

855,584 
2,392,152 
6.493.989 
7,616,676 
4,702,812 
13,083,521 

691,509 

636,001 


—12,917 
4.920 

— 5.219 
8,003 
— 2.270 
3,303 
20,518 
5,776 
44.471 
—30,361 
— 5,027 
— 7,251 
—20,460 
—16,884 
20,238 
2.414 
—12,872 
973 
5,828 
17,789 
1,336 

— 6,406 
—11,316 
3.721 

— 2,615 
—10,940 
821 
5,226 


22.336 


WHR RHON Mee HOME > 
PPR OHR OOH HAMA aE K wD: 


.08  $355,704,860 


INDIA TIRE & RUBBER 


INCREASES PRODUCTION 
THIRD TIME THIS YEAR 


Akron, April 3.—By again exceed- 


, ing its sales quotas for March, with 


some outlying business yet to be re- 
ported, the India Tire and Rubber 
Company today announced that it 
has increased its tire production 
beginning April 1. 

This is the third increase in pro- 
duction by India since January 1, 


and it brings the present output of | 


the plant equal to India’s previous 
record peak production of 10,000 
tires per week. 

It has resulted from a very sub- 
stantial increase in the number of 


new dealers secured since last Octo+| 


ber, when India announced its 1931 
dealer policy. Also purchases by 
older dealers are stated to be very 


| heavy, while there has been a steady 


increase in the demand for India 


' truck and bus tires. 
| Additional help is being gradually | 
}employed as production 


increases 


| Warrant it, and employees are work- 
(ing eight-hour shifts five days per 


* Approximate. 


week, excepting in tire curing, where 
they work six days. 


local | if 


* ok 


Noble in New Post 
* 
Safety Glass 


Bill 


+ + 


a a selling automobiles in a high-powered way for 
many years, how does it feel to be on the other side of 
the fence? There’s one man who has been prominent in the 
industry since the earlier days who can answer this ques- 
tion—Colin Campbell, who has made full payment on a De 
Vaux 6-75 and now is counting the days until he can get 
delivery of the Grand Rapids product. 

This is the first this column conductor has heard of Mr. 

Campbell in months, since his retirement as a Willys-Over- 
|land vice-president and sales manager because of illness. 
| After a long rest, he once more is convalescent and he cele- 
brated his return to health by calling on Norman De Vaux 
and becoming a customer. As to his future activities nothing 
is known. 

Campbell was one of the prominent figures in the indus- 
try as far back as when he was the dynamic sales manager of 
Chevrolet. From that important post he followed his old 
chief, W. C. Durant, to New York and marketed the Star for 
the Durant company. Then came the jump to Toledo as one 
of John Willys’ aides—and then ill health. 

* 


* - 
HE last of the executive “homing pigeons” is back, W. A. 
Blees, vice-president in charge of sales of Oakland- 
Pontiac, having checked in after a 15,000-mile trip with his 
business shows since the close of the Chicago National Exhi- 
_bition. And when I say he flew back, I mean just that. It 
| was literally and not figuratively speaking, for he came 
| from the Pacific Coast to Kansas City by airplane, thence by 
train to Detroit. As this is being written he has been too 
| busy opening mail that accumulated on his desk while he was 


‘away to get any of the details of the long trek. 
x * ” 


ILL NOBLE has switched agencies and now is an 

account executive for the Frank M. Comrie Company in 
Chicago. I record this change because Bill Noble really is 
entitled to wear an Old Timers Club emblem, if he hasn't one 
in his lapel now. It is written in the archives that he wrote 
the first advertisement for the Wayne car. Now you know 
how far he goes back. He was the first automobile editor 
of the Detroit Free Press and later on held down the same 
kind of a job on the Cleveland Plain Dealer, Of late years 
| he has been an agency man, specializing of course on auto- 
motive accounts. 

* 


HEN you read about or hear of the activities of the 
Libbey-Owens-Ford Glass Company you are apt to 
identify the Ford in the combination as Henry himself. It 
seems natural to do so because the sage of Dearborn is a 
pioneer advocate of safety glass and one of the first automo- 
bile manufacturers to take it up. While Henry Ford has his 
‘own glass plant, he buys from the Toledo concern vast 
'quantities of glass, which he laminates himself. 
An idea of his purchases in this line is found in the 
relation of a story having to do with an advertisement of the 
fact that the new Empire State Building in New York city is 
to be glazed with Libbey-Owens-Ford polished plate glass, 
said to be the largest individual order for plate glass ever 
placed. Imagine the surprise of the writer of this advertise- 
ment when he found that Henry Ford uses that much glass 
DAILY when he is in full production, 
* - * 

ae romance is concealed in the Ford name which 

is part of the Toledo title. To get it we have to go back 
to the period immediately after the Civil War when Capt. 
J. B. Ford, at that time 60 years old, took up the manufacture 
of plate glass. The first attempt was a failure, but a few 
years later the veteran tried again. This time he succeeded 
and he became the first successful producer of plate glass in 
the United States. 

His son, Edward Ford, it was who followed in his foot- 
steps and organized the Edward Ford Plate Glass Company 
of Toledo. A year ago there was a merger with Libby- 
Owens, founded by the late Edward Drummond Libbey and 
the late Michael J. Owens. The Fords still carry on, the 
fourth generation being represented in the present manage- 
ment by G. P. MacNichol, Jr., a great grandson of the 
founder, who is vice-president in charge of sales, and by 
George B. Ford, Jr., who is in the manufacturing division. 
The third generation is represented by George B. Ford of 
Toledo, and J. B. Ford of Detroit. 


- * 





Increasing the Mover’ s Profits — 
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PLANNED MOVING SCHEDULE — 
REDUCES LOADING AND 
UNLOADING LOSSES 


Autemotive Daily News herewith presents the third in a series of 
nation-wide surveys of the truck-operating field conducted by the General | 


Motors Truck Company, Pontiac, 


previous articles, is appearing serially. 


Mich. This article, the same as the two | 


The report covers a survey of the | 


furniture-moving field, and complete text of this report in pamphlet style | 
is available at all General Motors Truck Company dealers and distributor- | 


ships. 
IME 
unloading away 
distinct classes: 


i. Time losses which increase the | 


charge to the customer and fre- 
quently, lead to dissatisfaction. 

Time losses which increase the 
expenses of the mover. 

Both types of loss must be pre- 
vented by the mover who wishes to 
make his truck operation pay max- 
imum profits. Movers sometimes 
are inclined to pay little attention 
to losses for which the customer 
responsible. But the viewpoint of 
most movers is exactly the opposite 
One well-known executive of a mov- 
ing and storage concern summed up 
his views thus: 

We are indebted to satisfied cus- 
tomers for a very high percentage 
of our business. Therefore, it is es- 


is | 


losses which occur while trucks are loading and| 
from the 


warehouse divide into two) 


and enable the truck to handle an 
additional job during the day. 
These simple precautions usually 
will save considerable time on every 
job and thus help to put moving 


|} onto a more economical basis for the 


| 


sential that we do everything possi- | 


ble make every customer Ssatis- 
fied. And that means we must do 
everything possible to guard against 
unnecessarily high charges.” 

Fair charges to the customer and 
minimum expense to the mover are 
possible only when all Jost time has 
been eliminated on each job, And 
careful study of the steps which 
successful movers have taken to pre- 
yeni tinie losses shows that the esti- 
mating department is in position to 
reduce every important type of loss 
which occurs on the job. 

Three Steps to Prevent Lost Time 

Too often the function of the esti- 
mator consists only of determining 
the minimum facts needed to figure 
the approximate cost of the job 
However, it is an easy matter for the 
estimator to go on and cover these 
additional steps, each of which will 
result in time savings: 

1. Impress prospective customers 
with the need for being ready to 
move at the specified time. 

2. Urge the desirability of having 
all packing done in time to prevent 
delays. 

3. Point out that time and an- 
noyance will be saved by having 
payment ready when the job is com- 
pleted 

4. 


to 


Encourage the customer ta 


| expense. 


customer and the mover 

Reducing Time Losses in the Repair 

Shop 
IME spent in the repair shop, 
particularly during peak periods, 
usually is one of the major sources 
of loss encountered by the mover. 
For in the moving business repairs 
frequently involve these five im- 

portant types of loss: 

1. Loss from idle truck time 

2. The cost of repair parts and 
labor 

3. The cost of overtime 
breakdowns delay the job. 

4. Loss from having to turn-down 
business during peak periods. 

5. Loss of future business result- 
ing from disappointment of cus- 
tomers and poor service. 

Study of the repair shop records 
of scores of concerns engaged in 
moving showed a wide variation in 
repair losses, Some concerns habit- 
ually are faced with large josses 
from this source. Others, operating 
under almost identical conditions, 
lose considerably less money frem 
repairs. And careful analysis showed | 
conclusively that repair losses were | 
lowest when movers followed these 
two rules: 

Provide a sound 
Inatic maintenance, 

Provide for sound driver-manage- 
ment 

In most cases, a 
nance plan can be fitted into the 
mover’s routine at practically no 
And it is much less costly 
to install an effective maintenance 
system than it is to pay the cost of 
excessive breakdowns and repairs. 

A reduction of only 5 per cent. in 
the total loss from repairs will far 
more than offset the expense of op- 


when 


plan for syste- 


sound mainte- 


‘erating a plan of systematic main- 


have the job started at a time which | 


will fit well into the mover’s sched- 
ule without leaving odd hours at the 
start or end of the day 

5. Consider carefully the advisa- 
bility of using an additional helper 
to reduce the time required to load 
and unload the truck. If there is a 
long carry involved, an extra helper 
may save money for the customer 


; Bus Concern MBit Its S 


PBut 


| losses. 


tenanee in the average concern. 

The direct results of a thoroughly 
effective maintenance plan are these: 

The frequency of repairs is re- 
duced by proper servicing of equip- 
ment, 

The cost of repairs is reduced by 
prompt attention to minor troubles 
before they develop into serious 


Setting up a workable system of 


— 
" ha te 
he 


| the 


| approximately three 
| has a trontage of 500 [eet on 
| race Avenue and 
| State 


S3; 





SAVING TIME 


A mover, operating seven trucks in a southern 
state, instructed his estimators to follow the 
five steps described on this page. Then, from 
his truck records, he tabulated the results for 
periods including two months before and after 


the change: 


NUMBER OF DELAYS REPORTED 


BEFORE ~ 2/0 


AFTER 66 
IS 


AVERAGE HOURS 


by EACH TRUCK 


BEFORE 


Put your estimators to work to 


eliminate costly 
like these count 
periods. 


maintenance is a relatively easy 
matter. The five important steps 
which must be 1oilowed are dlisted in 
ruled box on this page. The 
mover who adopts this plan and in- 
sists that every maintenance Opera- 
tion be carried out faithfully and on 
schedule will make real progress to- | 


| ward putting his truck operation on | 


a profitable basis 
Lost time in the repair shop dur 
ing peak periods is costly and trou 


NEW STEWART TRUCK 
DISTRIBUTOR IN ROCHESTEK , 
Rochester, N. Y., April 3.—The | 

Smith-Fredenburg Corporation, with | 

headquarters at 26 Humboldt St-, has | 

been appointed distributor for Stew- 

art trucks in this vicinity, supplant- | 
ing the former factory branch of the | 
company here. Frank D. Smith is} 
president and J. Ross Fredenburg, 
vice-president and treasurer. 


PLANNING TRUCK GARAGE 
Hasbrouck Heights, N. J., April 3. 
A garage to accommodate 100 trucks 
will be built on Terrace Avenue | 
here by A. Cornith, who has pur- 
chased a plot of land comprising 
acres. The plot 
Ter- 
through to 
where there 


runs 
Highway No. 2, 
7 feet 


is a frontage of 627 


Service 
¢ 


EXTERIOR VIEW of the Public Service Co-ordinated Transport advertising bus Miss South Jersey is 


shown above. 


The new bus will be used to advertise the various seashore and other long distance bus 


routes, and also for the purpose of distributing advertising matter and time-tables. Painting on the 
mew bus is artistic, while the interior is comfortably equipped with lounge seats, chairs and a radio set 


- 


viesome 
g0 far toward prev 


th Trucks 


| CONSOLIDATED FREIGHT LINES 
OPENS OFFICE IN SEATTLE 
Seattle, Wash., April 3.—Consoli- 
| dated Freight Lines, one of the big- 
| gest truck operating companies in 
the West, has opened offices in 
Seattle and Tacoma, in its expan- 
| sion of operations in Washington, 
It now runs from this city to Spo- 
kane, Portland and Wenatchee. A, 
}E. Byrum is manager in Seattle 
|and Richard Maddox in Tacoma. 
| Seampaenry quarters are being oc- 
cupied on 2d Avenue South, while a 
}hew building at 6th and Massachu- 
setts is being erected to house Seat- 
tle offices and garage. 


ON THE JOB 


OPPOSE BILL REQUIRING 
DRIVERS’ PHYSICAL TESTS 
New York, April 3.—The Citizens’ 
Medical Reference Bureau, Ine., 
through H. B. Anderson secretary, 
has addressed a letter to State 
Senator Henry E. H. Brereton In 
Albany opposing a measure which 
would require motorists to have 
complete physical examinations be- 
fore obtaining drivers’ licenses, 
which has been introduced in the 
state Assembly 


LOST PER DAY 


NEW YORK’S CONSUMPTION 
OF GASOLINE INCREASSS 
Albaay, April 3.—Nearly 100,000,000 
gallons of gasoline were consumed 
in New York state in January. The 
exact amount Was 98.946,354 gallons, 
Thomas M, Lynch, commissioner of 
taxation, announced today, on the 
basis of compilations by the Motor 
Fuel Tax Bureau. After deducting 
exempt fuel, taxes were paid on 
96,375,517 gallons, or an increase of 


delay s. Saving os \7') per cent. over January, 1930. 


in busy moving HERBERT BROOKS RETURNS 


Newark, N. J., April 3.—Herbert 
Brooks, president of the chain of 
tire distributing stations operated by 
Brooks & Kingsbury, has returned 
from Miami, where he spent the 
greater part of the winter on board 
his yacht Mr. Brooks spent con- 
(able Citic isnt aid 2c- ——— 


niaintenance will 
enting this loss 
(To bs continued) 


Ettective 


side Witti 


ILLYS 


dealers are 


enthusiastic in their praise of Willys 
merchandise, policies and prices. 


Dealers are 


backing the Willys pro- 
gram with whole-hearted effort — 


aud the result is better business, 
Write or wire for franchise particulars 


Willys+dveclaad, Inc., Uoleto, 0. Willys-Oveclaad, Ltd., Toroate, Cae. 


WILLYS 


A Bia SIX prived like a four 
A POWERERAFUL KIGHuT 


A BRILLIANT KNIGHT ° 


2 NEW WILLYS TRUCKS 
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The Russian Threat 


HERE is naturally enough considerable interest in the 

United States with regard to the so-called “five-year 
plan” of the Russian Soviet government. This plan would in 
the brief economic span of five years transform a population 
hitherto bucolic into an efficient and skilled nation of arti- 
sans and factory workers, plus ‘always of course the rural 
population necessary to supply foodstuffs to the shop 
workers. Perhaps a clearer way of putting it is that the 
plan would industrialize Russia. 

Of all the great nations Russia has been probably the 
least industrial. It has bought from abroad most of the 
products that require skilled fabrication in factories. 


Now any possible success of the five-year plan rests on | 


the Soviet’s ability to conseript extremely cheap labor. The 
Russian factory worker probably gets less for his labor today 
than the similar workman in any other country. 

If Russia is able, by a five-year imposition of what is 
practically industrial slavery on a certain section of its popu- 
lation, to become an industrial nation, it is obvious that it 
must leok.to other nations as purchasers of its goods. Any 
“pation buying Russian produced goods Would do so on a 
purely price basis. With labor at its present wage rate in 
Russia there is no question that Soviet operated industries 
could undersell products turned out under our wage scale or 
that of almost any other country. 

But is it likely that Franee, Germany, England, Italy 
and the. United States would sit supinely and allow Russia 
to pour into their home markets goods made under industria] 
conditions so radieally different to their own? Furthermore, 
the fundamental aim of the Soviet system is the overthrow 
of the capitalistic system, under which we all live in the 
countries whose markets Russia purposes flooding under the 
five-year plan. The ebvious course of all capitalistic govern- 
ments would be an instant raising of a tariff wall that weuld 
bar out goods produced under the Soviet system. 

In the meantime Russia, by the very action of the five- 
year plan, the trimming of wages to bare sustenance, cannot 
build up a home market for its industria] offerings. Low 
wages, in this case on the border line of starvation, do not 
build domestie markets; it is high wages that do that, a faet 
often emphasized by Henry Ford. 


In other words, Russia, which frankly acknowledges its | 


desire to overthrow the capitalistic system and the govern- 
ments supporting it, forms a five-year industrialization plan, 
the success of which is absolutely dependent on free access 
to capitalistic markets. There is something extraordinarily 
naive in the whole proposition. 

Our own industry is interested in the Russian idea, 
because factories for the manufacture of cheap motor vehi- 
cles are one of the bases of the five-year plan. 


A Delayed Peak 


HERE seems to be little question that the peak of auto- 

motive manufacturing this year is going to be delayed 
beyond the normal season. Automobile manufacturers are 
buying steel on a conservative basis. Several of the steel 
companies have reported that automotive plants are sending 
in orders for delivery within seven or eight days. This has 
had the effect of leaving steel companies, which do a con- 
siderable amount of automotive business, almost without 
back logs; that is to say, unfilled orders. 

In past years it was no unusual thing for automobile 
manufacturers to place commitments for steel needs for six 
months ahead. This year the manufacturers are buying from 
hand-to-mouth, so to speak. 

On the other hand, the volume of buying has _ been 
consistently maintained and it begins to look as if the peak 
of steel buying and production by the automotive fac- 
tories would be delayed this year until May or June. Past 
performances are not accurate guides in this unusual year 

of 1931. 


a 


'‘Standa 


sent herewith additional comment 


| on its proposal urging the adoption 
of a standard for determining truck 


| chassis weights. 
The opinion expressed by T. R. 
' 


Dahl is opposed to the plan of set- | 


| ting any definite standard in this 
} respect, and his reason for such op- 
| position is set forth clearly. 
Automotive Daily News would be 
pleased to hear from others of its 
readers who are interested in this 
important phase of truck merchan- 


| dising 


UNEQUAL STATE LAWS 
| IMPEDE ADOPTION 
"OF STANDARD WEIGHTS 


y OUR favor of the 14th inst. 

reference to 
| Weights” has been referred to me 
for reply. 

At first blush it seems elementary 
that. standardized chassis weights 
| would be ideal for truck operators. 
| Theoretically it is desirable. I sub- 
|mit for your consideration § that 
practically it is not to the operat- 
ors’ advantage to establish such 


standards. The first and most im-| 


portant reason is that practically 
chassis weights of the same model 
| truck vary tremendously, depending 
|upon numerous variables, important 
|among which are wheelbase length, 
| various types of wheels, rims and 
tires. If each such variable was to 
| be considered a separate model 
truck chassis, there would be no 
limit to the number of models a 


company such as ours would be re- | 


quired to list. 

Second, and more important from 
the operators’ standpoint, is the re- 
erettable fact that there is no uni- 
formity in the various state laws 
under which the operator must 
| register his trucks. Some states base 
| their license fees on chassis weight, 
making ‘it desirable from the oper- 
ators’ standpoint to limit the chassis 


|equipment to a minimum in order | 
to avoid being penalized in taxes. | 


In other states the greater the 
chassis weight the greater is the al- 
lowable gross weight of vehicle and 
load permitted under the law, and 
aS ® consequence, in such states the 
operator desires to incorporate in 
his chassis weight every possible 
allowable equipment. 

Unquestionably a mere 
threugh the state laws governing 
| licensing, taxing and operation of 
| motor trueks will show a large num- 
ber of other inequalities that would 
| make a standardized chassis weight 
| undesirable. in some states and de- 
sirable and. fair in other states. 

I assure you that changing such 


' COMING EVENTS 


APRIL 

tl-12—Seattle, Wash. Washington 
j Freight Assoriation convention 
11-18—Detreoit. 

ber of Commerce convention 
16-17—Milan, Italy. International 
| mobile Salon 
206-23-—-Birmingham, Ala. American Society 
| of Mechanical Engineers, meeting. 
| 8-May 1t—Atlantie City. N. J. United 

States Chamber of Commerce, con- 

vention 


MAY 
4- 9—Charlotte. N.C. Good Roads Con- 
vention 
4- 9—Washington, D. C. International 
Chamber of Commerce, convention 
| J- &—Milwaukee, Wis. Production meeting 
Society Automotive Engineers. 
9-Aug. §—Berlin, Germany. International 
Garage Fxposition 
13-14—Tulsa, Okla. American 
| Institute, first mid-year 
Mavo Hotel 
15-16—Detreit, Mich. Society of Automo- 
tive Engineers, nineteenth aeronau- 
tical meeting, Book-Cadillac 
27-2—New York City. National 
trade Council 
JUNE 
$-12—Chiecage, I. Radio 
Annuai Show 
15-18—Madison, Wis. 
Mechanical Engineers, 
Power meeting. 
14-18—White Sulphur Springs, W. Va. 
4 nual summer meeting, 
' Automotive Engineers 
22-26—Chicage, I. Americen Society for 
i Testing Materials, annual meeting 
| SEPTEMBER 
26-Oct, %—Atlamtie City, 


Petroleum 
meeting, 


Manufacturers’ 


American 
Oil and Gas 


N. J. Annua! 


| meeting, American Electric Railway | 


| Asseciation. 

NOVEMBER 

10-12—Chicage, WJ. Annual meeting, Amer- 
jean Petroleum Institute, Hotel 
Ptevenc. 


in | 
“Pfuck Chassis | 


glance | 


Mich, Aeronautical Cham- | 


Auto- | 


Foreign | 


Society of | 


An- | 
Society of | 


rd Truck Chassis 
Proposal Stirs Indus try’s Leaders 


state laws in the interest of uni- 
formity is a long and difficult task. 
All motor manufacturers and oper- 
ators are hopeful that in time the 
ideal may be reached, and, when it 
is, this second objection to your 
proposal will be obviated. 

In conclusion, I should like te 
| bring to your attention that in the 
|manufacture of motor trucks—other 
|than passenger car chassis equipped 


with truck bodies—there is no mass | 
Production is essenti- | 


production. 
ally special. There are hardly two 
trucks alike that leave our premises 
except trucks purchased by the same 
customer. This lack of standardiza- 
|} tion is probably the best general 
answer to why we are not in favor 
| of standardization of truck chassis 
| weights. Neither are we of the 
| opinion that such standardization 
of chassis weights would result in 
any further standardization of 
motor trucks as far as operators are 
concerned. 


T. R. DAHL, 
Vice-President, the White Com- 


pany. 


IN FULL ACCORD WITH 


YOUR EFFORTS 


JN REPLY to your communication 
}~ referring to intended publication 
of article on truck chassis weights, 
| We are in full accord with you in 
| that our industry has not, as yet, 
{fully adopted uniform methods in 
rating motor truck chassis. 


| 


| We are in full aceord with your 
efforts. Very truly yours. 
PAUL W. SEILER. 
President and General. Manager 
General Motors Truck Company. 


ANDERSON AND PETERSON 


FORM NEW CONCERN | Publ 


Rochester, N. Y., April 3.—C. J.| 


Anderson, formerly consulting engi- 


| ing Company, have organized and 
incorporated the Auto-Motive Engi- 
| neering Corporation. Headquarters 
| have been established at 154 South 
Ave., where a complete brake service 
Station will be provided. The new 
firm will handle Russ brake lining. 
Ray Roland has been appointed 
| service manager. 


AWARDS $50,606 CONTRACT 

Cleveland, April 3.—Coentract for 
|the design and construction ef @ 
$50,000 superservice station in East 
St. Louis has been awarded the 
Austin Company, engineer and 
|builder, by Geodrich Silvertown, 
| Inc., of Akron. The Austin con- 


| tract for this “one-step” station in- | 


|cludes heating, plumbing and wir- 
| ing. The structure will be 49 feet 
wide and 140 feet long. of steel 
iframe. brick and conerete 
' struction. 


Motor | 


| We are following out the standard | 
practice, as set up by the N. A. C. C., | 
|in establishing our chassis weights. | 


| ness manager, H. A. Tarantous 





Weight 


N. J. HIGHWAY WORK 
NEAR TOP OPERATION 


Trenton, N.. J., April 3.—Contrac- 
tors employed on the $22.937,000 pro- 
gram now under way for the New 
Jersey State Highway Commission 
are planning to have their forces at 
full strength by the middle of April. 

Mild weather which has been pre- 
vailing will permit more extensive 
grading operations within a few 
days, and the laying of concrete. on 


'a larger scale will also be started 
| soon. 


Some of the bridge and pav- 
ing projects in the $22,937,000 total 


| were started last year and are to be 


completed early this summer. Other 


| contracts, however, are to be let by 
| the highway board in a few weeks, 


wil] be 
the year 


and a total of $38,000,000 
represe™ “a ir t* rane fry 
137 


essdutscs Na OF Ln GOs. sour chi P, MANe 
AGEMENT, CIRCULATION, Eic., re- 
quired by the act of Congress of August 
24, 1912, of Automotive Dailv News, pub- 
lished daily, eacept Sunday and Monday, 
at New ork, N. Y., for Apri), 1931 
State of New York /ss 
County of New Ycrk \ 
Before me, a notary ior 


public in and 


| the state and county aforesaid, pe) sonally 


appeared H. Tarantous, who, having 
been duly sworn according to law, deposes 
and says that he is the business manager 
of the Automotive Daily News, and that 
the following is, to the best of his knewl- 
edge and belief, «a true statement of the 
ownership, management, the circulation, 
etc., of the aforesaid publication fer the 
date shown in the above caption, required 
by the, act of Atgust 24, 1912, embodied in 
séction 411, Postal Laws and Regulations, 
printed on the reverse of this form, te wit: 

1. That ihe names and addresses of the 
publisher, editor, managing editor: and 
business manager are: Publisher, Autome- 
tive Daily News Publishing Corporation, 
1926 Broadway, New York, N. Y.:; editer, 
Alexander Johnston, 350 Hudson St., New 
York, N. Y.; managing editor, none: busi- 
2716 Grey- 
bar Building, New York, N. Y 

2. The owner is Automotive 
Publishing Corporation, 1926 Bresdwny, 
New York, N. Y.; Stockholders, Macfedden 
Publications, Inc.. 1926 Breadwray, New 
. Y.: stockholders in Mactedden 
Publications, ine.. Bernarr  Mactedden, 
Englewood, N. J., and O. J. Elder, 27€ Har- 


Daily News 


| rison St., East Orange, N. J. 
neer of the Northeast Electric Com- | 
pany, and C. C. Peterson, formerly | 


associated with the Beech-Nut Pack- | 
| securities are none. 


3. That the known bondholders. mort- 
gagees and other security holders cunm 
or holding 1 per cent. or more of tote 
amount of v%onds; mortgages or ether 


4. That the two paragraphs pert above, 
giving the names of the owners, steeck- 
holders and security holders, if any, con- 
tain not only the list of stockholders and 
security holders as they appear upen the 
books of the cempany, but alse, in cases 
where the stock?lolder or security holder 
appears upon the books of the cempany 
as trustee or in any other fiduciary rele- 
tion, the name ot the person oa: corpern- 
tien for whom. such trustee is seting is 
given; also that the said two paragraphs 


| contain statements embracing affiant’s full 


knowledge and belief as to the eirewm- 
stances and conditions under which steek- 
holders and security holders whe de net 
appear upon the books of the company af 
trustees, hold stock and securities: in. a 
capacity other than that of # hone fide 
owner; and this affiant’ has ne 1ersen te 
believe that amy other person, sssocietien- 
or corporation. has any interest direet er 
indirect in the said stock, bonds o ether 
securities. than as so stated by him 

5. That the average number of cepies of 


| each issue. of this publication sold er dis- 


tributed, through the mails or etherwise, 

to paid subscribers during the six months 

preeedimg the date shown above is 10,608. 
H. A. TARANTOUS, Business Menger 
Swern to and subscribed before me this 


| 3ist day of March, 1931. 
con- | 


WESLEY F. PAPE. 
Notary Public, Nassau 
No. 542. Reg. No. 2P-350 


C@unty 


Contemporary Comment 


JD) EGULATION was invented and adopted to protect the 


IX public against exploitation and extortion by a 


natural 


} ° n>" ° ° ° 
| transportation monopoly. Today it is being appealed to by 


| the railroads to save them from competition. 
ing the tables with a vengeance. 

There has always been competition of a sort in trans- 
But it was a spotty kind. 


| 
| 


portation. 


That is turn- 


It existed only at what 


were known as competitive points. 


‘few, if any, will deny. 


| struction and maintenance. 


Jones can have no valid objection. 
at limiting or destroying their competitive value, a regula- 


That trucks and buses should be subject to regulation 
That regulation should 
assessing to them a fair share of the cost for highway con- 
Against that kind of reguiatien 


include 


But a regulation aimed 


| tion which would define what Mr. Budd calls their ‘‘economic 
sphere,” is one which may well cause the freight payer te 


| the interest of investors 
(Neb.) World-Herald. 


| put his oar in and ask whether the transportation mdustry 
of the nation is organized primarily for his interest er for 
in railroad 


securities.—Omaha 
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World- Wide Ford Output i in Ist Quarter Near 235, 271 


ESTIMATE BASED ON 
BASIS OF 100,000 


? 


MARCH PRODUCTION 


N® 1W YORK, April 3.— 
World-wide production 
of motor vehicles by the Ford 
Motor Company in the first 
quarter of this year approx- 
imated 240,271, according to 
estimates based on announced 
results for the first two 
months of the year and the 
expectation 
operations 


resulted in the 


that the March’ 


turning out of around 100,000, 


cars and trucks. 

This estimated total for the quar- 
ter would compare with 422,000 for 
the corresponding period of last 
year, 2 decline or 43 per cent. 

Ford produced 55,162 cars 
trucks in January and 
this to 85,109 in February. 
the official Ford figure for last 
month is not yet available, it is the 
belief in the trade that, when it is 
announced, 
100,000. This would. compare with 
174,000 in the corresponding period 
of last year, a falling off of 42 per 
cent. 

Ferd's January output repre- 
sented 30.9 per cent. of the total 
production of 178,000 in that month, 
as against 35.4 per cent. of the total 
in the first month of last year. 

In February Ford produced 37.1 


and 


increased | 
While 


it will not be far from! 


START 100 CHEVROLET 
TAXICAB SHIPMENTS 


Cincinnati, April 3.—Ten Chevro- 
let sixes, constituting the first ship- | 
ment of an order for 100 to be put 
in taxicab service at Knoxville, 
Tenn., were delivered by the Nor- 
wood Chevrolet plant this week 
The balance will be shipped at the 
rate of ten each week until the or- 
der is completed. The Yellow Cab. 
Company of Knoxville will use the 
100 new Chevrolets, which are} 
painted bright yellow, and are being 
driven through from the local plant, | 
consigned to the Spiers Motor Com- 
pany, Chevrolet dealer at Knoxvitle. 


FORD'S 1930 PROFIT 
PUT AT $55,000,000 


(Continued from Page 1) 


time, building up a surplus of 175,000 
motors and parts. This bank of | 
parts is now practically depleted. 
March output was around 95,000 
cars and trucks and an increase is| 
being considered for April. About 
April 14 the 20,000,000th Ford car 
will come off the assembly line. 
It is three years and ten months} 
since the 15,000,000th Ford car was | 
turned out. } 
Increased schedule will mean re- | 
calling of more former workmen, as | 
policy is to give employment to as 
many as possible rather than to in- 
crease working time of those em- 
ployed. Current employment at the 


|Rouge and Highland Park plants 


per cent. of the industry's total of | 


229,000, as against 43 per cent. of the 
total in February of last year. 
Ford's share of the total in March, 
on the basis of estimates, 
per cent., as against 41.7 per cent. 
in the corresponding month of 1930. 
For the first quarter of this year 
Ford is estimated to have accounted 
for 35.5 per cent. of the total pro- 
duction, as compared with 40.5 per 
cent. in the similar period of 1930 


was 34.9 | 


| Calcutta, 


lat the Ford 


In the following tabulation, Ford's | 


is estimateg for March 
for 1930 are only 


preduction 
and the totals 
approximate: 
Pct. of 
1930 Total 


Pct. of 
Total 
30.9 
37.1 
34.9 
Totals .240,271 35.5 422,000 40.5 
The National Automobile Cham- 
ber of Commerce has estimated 
March production of its members 
at 187,848. This, with 100,000 for 
Ford, would bring the total for the 
month to 287,848. 


1931 
Jan. .. 55,162 
Feb. ..... 85,109 


March .. 100,000 174,000 41.7 


FORD DEALER EXPANDS 
Dalias, Tex., April 3 
The Young Motor Company, 
which John Young is proprietor, 
Opened a new Ford branch at Kil- 
gore, in the east Texas oil 
The company, 
ing a complete line of Ford cars, is 


ol 


totals 83,425, which is an increase | 
from 76,000 on January 12. 

Mr. Ford believes that construc- 
tion should be carried on and expan- | 
sion plans are going forward as} 
usual. A number of important proj- 
ects have recently been completed. 
Plants are being built at Bombay, 
Madras and Multan for | 
assembly of Ford cars for distribu- 
tion throughout India 

Further progress has been made 
rubber plantations in | 


Brazil. Construction has been} 


| started on two 300-foot cargo ships 


100,000 35.4 | 
148,000 43.0 | 


for use on the Great Lakes. Addi- 
tional iron ore land has been ac- 
quired in the upper peninsula of 
Michigan and a tract of 437 acres 
near recently discovered natural gas 
developments in northwestern Penn- 
sylvania has been purchased. 

Other important developments are 
under way. At the Dearborn labo- 
ratory a staff of chemists and ex- 
perimental engineers has been work- 
ing on substitutes for many of the 


|materials now being used in auto- | 


(UTPS).—_ 


has | 
jacres of 
field. | 
in addition to carry- | 


carrying a full line of parts, and has | 


a service plant equipped to do all 


kinds of repair work. Jack Glover is | 


in charge of the service plant. 


FORD DEALER EXPANDING 


Rechester, N. Y., 
gard Motors, Inc., Ford and Lin- 
coln dealership, with headquarters 
at 305 East Ave., has acquired the 
building at 30 South Union St., 


which it plans to remodel and use | 
A | 


as a used car sales department. 
year ago this concern more than 
Moubted its floor space. Claude R 
Ringgard is president. 
NEW CHEVROLET FIRM 

Worcester, Mass., April 3.—Veine 
Chevrolet Company, Inc., has been 
formed here, under 
laws, with 2,000 shares of no par 
steck. 
Veine and James H. Veino, Jr., 
the incorporators 


NEW FORD QUARTERS 

Dallas, Tex., April 3 (UTPS).— 
The Cooke-Melton Company, ‘ord 
dealer at Fcrt Worth, has moved 
into its new home on Magnolia 
Street. The building is especially 
designed for a sale and service plant. 
The firm is composed of Robert J. 
Cooke and Frank Melton. 


April 3.—Ring- | 


|come to the eight-hour 


| Hall 
| downtown 


Massachusetts | 


James G. Veino, Maude W. | by 
are | tributor. 


mobiles. 
It is Ford's 
uses for farm 


idea to create new 
products and thus | 
‘agriculturalize industry,” just’ as 
agriculture is being industrialized. | 
In line with this theory, Ford has 
recently acquired several thousand 
land in Michigan. where 
an experimental farm will be estab- | 
lished. It is planned to give em- 
ployment on the farm to Ford em- 
ployees not needed during summer | 
months. Many workers will be te- 
leased by the new Ford plan to take | 
inventory during summer months 
and keep plants operating through- 
out the winter. 
Mr. Ford believes industry is com- | 
ing to an eleven-month or possibly | 
a ten-month year, just as it has 
day and is, 
inaugurating the five-day week. 
MILWAUKEE CHEVROLET 
FIRM IN NEW QUARTERS 
Milwaukee, Wis., April 3.—The 
Chevrolet Company, local | 
Chevrolet dealer, has| 
taken a lease upon one of the most | 
complete and modern sales and 
service buildings in this city, lo-| 
cated at East State and Broadway. 
The building was formerly occupied | 
the Curtis Company, ‘Reo dis- | 
The Hall company 


has | 
been pressed for space by its grow-| 
ing business. 


W. L. WAHL APPOINTED 

Chicago, April 3.—George E. 
Sherman & Co., Inc., Ford dealer 
at 1725 West Division St., an- 
nounces the appointment of Walter 
L. Wahl as general manager. He 
was formerly an official of the 
Kravelec Metor Corporation. 


| other 


Sales of Chevrolet Cars 
In New England Near 730 


NEw YORK, April 3.—Retail sales 

of new Chevrolet passenger cars 
in New England in the first two 
months of this year fell only 1.6 per 
cent, short of the corresponding 
period of last year in the first: five 
states to report new car registrations 
for February. 

With only New Hampshire miss- 
ing, Chevrolet registrations in the 
five New England states in 
the two months amounted to 3,156, 
as compared with 3,210 in the cor- 
responding months of 1930, a de- 
cline of only fifty-four cars. 

In two of the five states, 
necticut and Maine, there 
slight gains in registrations 
last year, while in Vermont 
were the same, 


Con- 
were 
over 
they 


largest decline was in Rhode Island 
The following table compares 
Chevrolet registrations in the five 


and in Mansachu- | 
setts the drop was only slight. The | 


two months of 
of the same 


states for the first 
this year with those 
two months of 1930: 

1931 1930 
804 
175 
1,832 
304 


Connecticut 
Maine ; 
Massachusetts 
Rhode Island 
Vermont 

Totals 

Chevrolet sales in these 
February showed a substantial 
crease over the preceding month. 


3,210 
states in 


95 | 


in- | 


The aggregate was. 1,722, as against | 


1,434 in January, 
cent., and comparing with 2,141 
february of last year, a decline of 
19 per cent. 

Here are 
ures: 


tig- 
Jan. 
1931 
372 
71 
876 


the comparative 
Feb. Feb. 
1931 1930 
450 524 
106 109 
951 1,205 


Connecticut 
Maine 
Massachusetts 


a gain of 20 per | 
in | 


| 
| 


— 


CINCINNATI FORD PLANT 
NEARING COMPLETION 


3.—Announce- 
commercial 


Cincinnati, April 
ment that the new 
body division of the Cincinnati 
plant of the Ford Motor Company 
would be in operation within a tew 
days on a schedule of thirty to 
forty daily was made by E. H. Huish, 
manager of the assembly picnt, at 
a gathering of employees. Open 
house was held in the Lincoln 4 ye- 
nue plant for employees and mem- 
bers of their families totaling ap- 
proximately 600, at which Mr. Huish 
made his announcement. 


FORD DEALER HONORED 
Chehalis, Wash. April 3.—Ar- 
thur C. St. John, president of St. 
John Motors, Chehalis Ford dealer, 
has been re-elected a member of the 
board of directors of the Chehalis 
Chamber of Commerce. 
153 242 82 
62 61 33 
a 173 2,141 1,434 


GD 


Rhode Island 
Vermont 
Totals 


TODAY 


a Broadened Field of Operation for 


= years the Cadillac-LaSalle franchise has 
been considered one of che most desirable in the 


automotive industry. 


There are numerous reasons why this has been 


the ease. 


In the first place, ic has long been Cadillac's 
policy to restrict its franchise to those commun- 
ities wherein an adequate return might be ex. 
pected on the dealer's investment. This one 
precaution has proved of inestimable value to 
Cadillac-LaSalle dealers —laying the foundation 
for success commensurate with the dealer's ability. 


Furthermore, Cadillac has always extended to its 
dealers every co-operation consistent with sound 
business practice. In the formulation of its ship 


CADILLAC-LASALLE 


DEALERS 


full consideration to the welfare of its dealer body. 


Wich renewed emphasis, this policy is in force to- 


day —for Cadillac's entire sales program is dedi- 


cated to the success of its retail dealer organization. 


Unmistakable evidence of this is seen in Cadillac’s 


ment schedules—in its advertising 
and sales promotional efforts—and 
most especially in its forward- 
looking policy of engineering de- 


sign —Cadillac has always given 


recently-enlarged manufacturing program —em- 
bracing four complete lines of motor cars, and en- 
abling the dealer to meet the requirements of every 
buyer paying $2195 or more for his automobile, 


This broader coverage of the fine-car field—which 
has added to the Cadillac-LaSalle annual market 
approximately 40,000 potential buyers—has made 
it possible to extend the Cadillac-LaSalle franchise 
to a limited number of additional communities, 
The list of these newly-available sales points is 


now complete. Information as 
to their location, as well as to the 
form of the franchise best suited 
to each, may be had by writing 
the Cadillac Motor Car Company. 


CADILLAC MOTOR CAR COMPANY 


Detroit, 


DIVISION 


Michigan + Oshawa, 


O F 


GENERAL 


Canada 


MOTOR §S 
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Sunday Display lay Ads Leat Lead © ‘CHICAGO DEALERS 
In Cleveland at This Time 


p | 
| However, advertising cost runs about | 


Craver LAND, April 3.—Most 
Cleveland automobile dealers 


believe in local newspaper advertis- | 


ing. In times like these, however, 
few are adhering to any rigid plan 
as to quotas or budgets. There is a 


general disposition to try new plans | 


in efforts to meet conditions as they 
exist, conditions which admittedly 
are not qute normal, 

One thing a number of leading 
dealers do quite generally agree 
upon is the use of good display space 
in the Sunday newspapers. Further- 


more, they seem to think it desir- | 


able and effective to use some dis- 
play space through the week. 

Direct-by-mail and other forms 
of advertising are not neglected by 
many dealers, although under pres- 
ent conditions, local newspaper ad- 
vertising probably takes first place 
for pulling power and direct re- 
sults 

In the sale of used cars especially, 
dealers lean heavily on newspaper 
advertising. Supplementing the large 
space program on Sundays, dealers 
sometimes use “liners,” especially 
through the week, although some 
sellers spend the largest proportion 
of their advertising dollar on the 
“Jiners.” 

The Bailey Buick Company, 14400 
Detroit Ave., is one of quite a num- 
ber of outlving dealers who find ef- 
fective in the used car selling pro- 


$5 per car.” 

| The Green 
| 5417 Detroit Ave., uses small news- 
paper space 
space on Sunday and sometimes @mong their 
during the latter part of the week.) rooms will be attractively decorated 


| 
} 
} 


PLAN ENERGETIC 
SPRING CAMPAIGN 


(Continued from Page 1) 








| ago, committees appointed to » handle] « “This plan also has the merit of 
every phase of activities, including | bringing to the attention of the 
<6 i decorations and _ special | public the fact that many new color 
unis by dealers, have been work- | combinations will be on display, as 
ling at high tension to perfect all | 4.1) as some new models. 
| Gants: Every dealer in this area “Th blic has th ae weed 
lhas been properly impressed with eae as the money, as is 
the need of giving his full co-op-| evidenced by the fact that never 
eration, arranging demonstrations, | before in the country’s history have 


| 


Chevrolet Company, | posting on billboards and direct-by- | cultivating his prospect list an€W/the banks had as many savings ac- 


every day and large 


mail efforts on the part of dealers | 
prospect lists. Show- 


and intensively, bringing people into | counts or as much money in these 
his place of business and, most Of | aeeounts. From this it mav be de- 
all, selling automobiles. ro duced that the public is not buying 

Reports received by R. G. Tiffany, |a, jt should because of fear. Deal- 


Each ad during the week carries @ in keeping with the season, while | president of the Chicago Automobile | 4+. must do something to combat 


number of car listings. 
Motor Company, 700! 
Marmon distributor, is | Of 


The Elf 


Euclid Ave.., 
one of the largest and most regular 
users of newspaper space. 

“We do not believe it pays to use 
says W. A. Barr, sales Dealers 
“We believe it advisable 

a car offered and tell | their 
what condition it is in. Advertising | leading newspapers here is to hold a 
expenditures are not based upon a , Ww ‘as ‘izes jar “Salesmen should be pepped up STAMPINGS 
of overhead or fixed| for the best essays on the subject of and brought out of the winter coma,” 

budget. We feel that “Three 
automobile.” 


manager. 
to describe 


percentage 


definitely by 
our advertising cost must be guided | 


small space,” 


the 


| chassis, 
contests 


contest 


various distributors and 
the dealers will stage special 
stunts, such as talking cars, talking 
demonstration drives and 
among salesmen. 
each section of the 
throughout 


2 duce real results in piling up sales 
of the and registrations in Chicago and MULLINS ae 


by conditions from month  t0| newspapers 


month.” 


Sunday frequently occupy a quarter 
to a third of a newspaper page, and 
usually list used cars prominently. 
according to their make, model and 
year produced, together with the Since 
price asked and other information. | showing was first proposed and ap- 
week several separate’ proved by 
association more than two weeks 


During the 
small display ads are run. 


gram a “big show” or group ad in' 


the Sunday papers. Cars are listed 
and described in this display space, 
while smaller, but similar, advertise- 
ments keep the Bailey Buick Com- 
panys name and a description of 


selected cars before the public | 


through the week. This plan, says 
Mr. Bailey, head of the company, is 
guite effective 

Buick dealers and many of those 
handling other makes of cars. of 
course, do not have to be concerned 
greatly about the advertising of new 
Cars, all of which is arranged by the 
manufacturer. 

The H. C. Trace Company, 1366 
West 117th St., Hudson-Essex dealer. 
like the Bailey Buick Company, is 
finding the large “group” ad in the 
Sunday papers its most effective 
means of making sales. “We use 
large space on Sunday,’ says W. H 
Boder, Trace Company manager, 


“and smaller display space on Tues- | 
days, Thursdays and Fridays. We} 


use liners now and then, but find 
the group ad has the gréatest pull- 
ing power.” The H. C. Trace Motor 
Company has advertised regularly 
in daily newspapers since the first 
of the year, and this fact. Mr. Boder 
believes, has undoubtedly increased 
his company’s sales. 

The Markad Motor Company, 
13300 Madison Ave., dealer in Ford 
cars, pretty well measures the ef- 
fectiveness of similar Sunday and 
week-day display newspaper adver- 
tising by a reduction of its used car 
stocks from 49 to 17 in a period of 


only a few weeks while the news- | 


paper ads were appearing. 

“We make a ‘show’ on Sunday and 
use smaller space on Mondays, 
Wednesdays and Fridays,” says A. E. 
Moir, Markad manager. “We do 
not set aside any fixed proportion 
of overhead expense for advertising, 
rather varying our advertising ex- 
pense according to the number of 
cars we have on hand to dispose of 


New Dealers| 
Appointed 


WISCONSIN 

Graham-Paige-- Russell Garage, 
Janesville. 

Hudson—Crescent Garage, May- 
ville; Fonda Garage, Milwaukee. 

Auburn—Arrowhead Motor Com- 
pany, Superior; Baraboo Auburn 
Company, Baraboo; E. G. Damrow 


Marshfield; East Side Auburn Com- | 


pany, Milwaukee. 
Willys-Overland—L. Neitzel, Ab- 
botsford 
Studebaker—Rio Creek Implement 


Company, Rio Creek; Williams Mo- | 
tor Sales, Portage; Centuria Auto| 


Company, Centuria; Kriese] Motor 
Company, Spring Valley; Motor 
Sales Incorporated, Appleton; Funk 
Brothers, Lancaster; Domack Auto 
Sales, Marshfield; Hubbard Service 
Station, Durand. 


a | 


throughout 
three Sundays, 
be held. 


in 
city will stage parades 
communities, and one 


with 


the 


most 


Trade Association, by letter and by 
wire, tell of unprecedented interest merchandise, properly presented 
on the part of factory executives. with good merchandising behind the 
In advance, they have not only plan, will undoubtedly bring about 
praised the idea in glowing terms, a different condition 

but state also that they will watch 

the event closely, feeling it will pro- 


this, and a display of excellent 


Cook county. 


cash prizes awarded 


reasons for buying a 1931 


reads a bulletin to dealers and dis- 


Some of the other tributors from the trade association Quality—Service—Price 


idea of the spring 


are planning special 
editions in recognition of the spring 
The Elf Motor Company’s ads on} showing, and all of them in vari- label . i 
ous ways will keep the event alive the buying of new motor cars during ities same ett eels 0 T 
the two weeks, with 
during which it will 


directors of the trade the point of taking advantage of 


in announcing plans for the spring | 
showing. “There is business and EEL SE ae 


plenty of it. If it is realized that QGRURROESOEUT RTRs ir a 


the last year has been at low ebb, ee rr eee D 
and that the public is ready for new BRANCH OFFICES: 
cars, dealers will have an idea of KPa othe Cee 
the possibilities awaiting those who Chicago, 111. 

have their organization tuned up to ee eee ee 


this spring showing. Detroit, Michigan 


CUMULATIVE NEW PASSENGER CAR 


Cadillac 


152 


te in production at that time. 


States | 
Alabama | _ 
Arizona oe 
Arkansas i 
California . 
Colordao | 
Conn. 
Delaware 
Florida 
Idaho | 
Illinois 
Indiana 
lowa 


Maine 
Maryla nd 
Mass. 
Michigan 
Minnesota 
Miss. __ 
Missouri 


Montana io 
Nebraska | 
Nevada | 


N. Jersey | 


N. Mexico | ' 
New York | - 


N. Car'lina| 
| N. Dakota 
Ohio 


Penn. 
Rh. Isle. 


| 
| 
Oregon | 
| 
| 


'S.Ca'lina |” 
| So. Dakota] 


Tennessee | 


Utah 
Vermont 


Wash. 

| West Va. 
Wisconsin | _ 
Wyoming . 
D. of Col. — 
Totals ( 


| 
| 
| 
| 
| 
| 
| 
Kentucky | 
| 
| 
| 
| 
| 
| 
| 


Texas i 


Ba, 

Pd i 
Virginia |  —-9|~S—«sSCSs=«éiL'LG 

| 

| 


3091 | 


4754 | 


De Soto 


267 


~ 445 


Franklin 
Hudson 
La Salle 


438 | 3153 10; 114fs«125)— «147 64 31 
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CUMULATIVE NEW PASSENGER CAR 


Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Hilinois, which are supplied by the Robinson Advertising 
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Some of this data has been published previously, but it is 
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| —o. Cc. Bridgeman, Bureau of Stan- | | MOUK RUBBER COMPANY 


! , | 
Program of 19th National |: dards PLANT 18 ro one Enthusiastically 


| THU RSDAY, APRIL 16—6.30 P. M. New Philadelphia, O., April 3. 
A eronautic M tin Aircraft Banquet |—A default judgment for $65,166 
ee Toastmaster and a foreclosure order of sale on | . 
£ Houk Rubber Company | Received at all 


Hon. William P. MacCracken | the defunct 
| plant near here have been returned | 


Speakers ‘ : 
Announced J. C. Hunsaker, vice-president, |!" Common Pleas Court in favor of | 1931 


the Citizens National Bank of New 
5 -Z ‘orporation. 
a. eee or Philadelphia, which represents a | 


New York, April 3—The Society | Robert Insley, Continental Aircraft group of the rubber company’s 


of Automotive Engineers announces | Engine Company METALLURGIST APPOINTED bondholders Negotiations now are A uto Shows 
the following program of the nine- Spark Plugs for Aircraft—G. M S F S A pending with Cleveland interests » 
teenth National Aeronautic meeting Paulson, B. G. Corporation TO STAFF OF S. F. S. A. which may take over the plant for 
to be held in the Book Cadillac THURSDAY, APRIL 16 | oe en ge wpe ko 
Hotel Detroit, Mich., April 15 and 10 a. m. | J. J. Baum has been appointed to ae . ee eae eae ae 
Giabeis canceter ok Cominatos ond : A Nevel Method of Studying Fly- | Se staff of ne Steel Founders wl rubber battery boxes for the auto- 
% . ing Boat Hull Models—lIgor Sikor-| ciety of America to carry on the) 1, jtive industry 
. the Detroit section of the society. sky, Sikorsky Aviation Corporation. | work of the development engineer- 
WEDNESDAY, APRIL 15 Corrossion Prevention — Lessiter | ing department of the society. Mr. ai per « BEATTY EXPANDS 
10 a. m. Milburn, Glenn L. Martin Company. peso ono - _ a at = Washougal, Wash. April 3.—The | 
Commercial Flight Testing—E. W 10 a. m. ree foundry business. | Alder & Beatty Garage of this city | 
Rounds, Bureau of Aeronautics. Detonation Tests on Aviation, ~ — ct, SR SS Se See 
Fabrics in  Aeronautics—C. J. Fuels—H. K. Cummings and D. B. LOCKWAY NEW SALES os clude the building formerly occu | 
Cleary, U. S. Army Air Corps. Brooks, Bureau of Standards. CHIEF FOR EGAN CO. pied by the Luthy Motor Company. | 
apm ean tne of awe bea ka St. Paul, Minn., April 3.—Ap- as ana aecr aoe 
gare noc estin r. Graham Edgar, ,, : kway s ne | Xe and se ce 4 isine 
Further Developments of the Au- | Rhy] Geseline Corporation. , ——— 2 a eo ee eee the firm distributes USL batteries 
togiro W. Lawrence LePage, Kellett Knock-Rating Test Results—W. A —, a Bg Ee. St. |and Kelly-Springfield tires in this | 
Aircraft Corporation. . | Parkins, Pratt and Whitney Air- South st Paul has been announced (erritors 
Applied Load Factors and Their craft Company. oo Siena G. Evan. owner. Mr. Lock- 
Correlation with the Load Distribu- 2 pm way sold om the Ww 's Wilson BUYS OUT PARTNER 
ee lee y coca sgl Superchargers and Supercharging | Motor Company from 1925 to 1927 Meriden, Conn., April 3.--Joseph | 
oe : ee Oscar Schey, National Advisory and then joined the Finch Nelson , Gleason has taken over the interest 
8 p. m. Committee for Aeronautics. Company. He remained with that | of his former partner, Barney Fal- 


_ High-Temperature Liquid-Cooled Bearing Load Analysis and Per- company for two years and when | lon, in the B. & J. Tire Company 
Engines—Arthur Nutt, Wright Aero- missible Loads—F. L. Prescott and the firm dissolved partnership, con- | store, Hanover Street. Nate Conk- ‘ H & Ni EW 


nautical Corporation. R. B. Poole, U. S. Army Air Corps.! tinued with the new firm, the! lin has been named service man- 


Low-Powered Light Engines— Airplane Fuel Line Temperatures | Finch Chevrolet Company age! 
| 
| _ 1 il 1S 
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531 | 38) 331| 36 | 215 55 51! - WINTERFRONT 


Hilinois =| 287 119 21 
Til, °30 | 146 375-226 ——S—«a0B 617} —*€2;—«419 36 132] 241 110+ 90; 20 


Packard 
Peerless 
Plymouth 
Studebaker 
Miscella- 
neous 


Oakland 


on | Oldsmobile 
Pontiac 


Be 


with instantaneous 


REGISTRATION STATISTICS, FEBRUARY, 19310 reer 


HOUSAN DS of car owners 
and new buyers were en- 
thusiastic over the Pines Auto- 
matic Winterfront displayed at 
the various 1931 Automobile 
Shows throughout the country. 


Service, Springfield, Ill, and New Jersey, which are furnished by the New Jersey Motor List Co., New Car Division, Trenton 
given here complete for the convenience of our subscribers 


will be found on Pages 8 and 9 


| Totals 


Knight 


| 
—— | style shutters a I “Ww in- 
a1 : 2 | style sh nd the new in 
5] A ! 6 ; " wack. } : 395 : ; 
r scicseaciotescnaaieontsee nial a aie ——- —— ——— .) —— - 707 | agreed that the new Pines Win- 
Arkansas | é 14 | F . 
: . i ————_—<— f " 9797 terfront is the best that has ever 


After seeing the new vertical 


Oldsmobile 
Plymouth 
Miscella- 


Oakland 
Willvs- 


Alabama | 


‘tantaneous closing device, they 
Arizona | 


California Be 2% 6S 175, «108 | a 219) 274 | ; e ; 3 
Colordao 16 2| } ; 3s 30] a Fe ‘ 3 1,367 
Conn. 41 31 |} 96 | f | : ; ‘ 1,669 To dealers this means that 


Delaware 15, 7) To 5] _ : i ora a a y ; | 340 the new Pines Automatic Win- 


| heen put on the market. 
= 

Del < See ak a ’ a vas 

Florida ao | 2 20 10 | 5 25} 58 | 1,904 
oe j 
er. 
. 
: 


terfront is easier to sell than 
ever before. It means that Pines 
Winterfront is the ideal acces- 
sory to maintain profits right 


Idaho — a 7 7 4; | ~ _ a a ee ; Si ; 386 
Illinois 102) 355 124 | 3| 37 341 | 48| 307 9,772 
Indiana — 


: ee a ; 5| 3,375 
Towa 24; +112 ) a “57; 148 | 


~ 18) 103) #12, 87; —«137f—S—«id 

an —— = : —s 5 45 | 3,530 - 7 : 
brs ae —— ‘aise _———— ea ; — S| 62) - - , - — now. Since the new low prices 
Kentucky o ; f 10 15 5] a Sd 44 | 6 21) 


1,926 
= anes ena em — — — — — »| have been in effect, many deal- 
Maine oe Ue te __ 3] aceaatuiiale — - . a ers are showin the big a 
Maryland o 7| 43) 15) 38| 21] 5) 37} 78 | 17| 55 ; ’ 2,074; ers a sho g 1gg 
Mass. | 18) 104) 31) 137 a | 51,184] 16) S113) — « 
Michigan | 24,52, 70,437 BY 5/349] 33} 89 eee hee ve | 1817/ There is money to be made 
Minnesota | _ 2 gC a ee roe cn 7 a - = ‘ 1678) selling Pines Winterfronts in 
Miss. oe eh Um ee © a 3] NN US aia : oe . <i your community. No doubt 
Missouri | 96 147| 65} 246 68 | 22) ( 384 | 34/ = 138} 3 / | - 9,848 | shout it} 

Montana | 3) one — a : " \ 15] 6 | 23; | 748 | if ee 
Nebraska | sj ~—S«é«2*O = 2. 2 95; 67) 6 5! 3| 2,503 | you do not sell Fines /‘uto- 
Nevada | i ee ae”. a 7 Ma 8 i. {— i. is , 132| matic Winterfront, get in touch 
N.Jersey | 22; 148 63; «198 ~=69, i 345° °—~«C 8 ji - ae 4 , 90, ~—«3 5,194 | with your nearest Pines distrib- 
N.Mexico| | | i 3 o 2). +2 269 utor. His name will be sent to 
New York | __ 366) 414 210] ' 494) «87 — 3 8 33; 13.034| you on request 
N. Car'lina| Bee? a a oe oe 43] 3 f Seas 36, Si! nd 
Mekte fo )| NEW LOW PRICES 
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4,077 | Pines sales in their history. 
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Production -- Engineering - - Factory - 


Carter Announces Triple 
Venturi Plain Tube 


Carburetor 


AIR ENTERS PRIMARY 
VENTURI HERE 


WAIN NOZZLE DELIVERS 
PURE FUEL AGAINST 
Al? STREAM 


BNSULATING BLANKET 
OF Al® ENTERS HERE 


— AND AGAIN HERE 


NEW MODEL W Carter 


Carburetor Corporation, 
St. Louis, Mo., has just announced 
its mew Model “W" plain tube 
down draft carburetor, embodying a 
three 
concentric venturis, one located 
above nd two below the level of 
the tuel in the oat chamber. This 
triple venturi relation, it is claimed, 
has the effect of increasing the suc- 
tion on the first or primary ven- 
turi, causing the main nozzle to 
start delivering fuel at a very low 
manifold depression and to con- 
tinue to deliver a steady and highly 
atomized tlow thereafter. The con- 


Carter 


new principle which employs 


IDLE ADJUSTING SCREW 


_____. METERING ROD 


MAIN FUEL SUPPLY 
~——JET 
~ “. ECONOMY STEP 


POWER STEP 
OLE JET 


Triple Venturi Carburetor 


at which full power setting becomes 
effective, can be set to any engineer- 
ing standard reqtired. 

The accelerating pump is of the 
pneumatic type and it consists of 
a long cylinder, wtth a plunger 
containing an air bell and two 
check valves, one on the inlet and 
one on the outlet side. It is act- 
uated by the throttle shaft. 
upward movement of the plunger. 
when the throttle is closed, draws 
a predeiermined amount of fuel, 
generally from two to four cubic 


centimeters, into the bottom of the | permitting low manifold depression, | 
cylinder, a column of air lying al- | but produces high-power output at | 


the 
of 


fuel and 
opening 


the 
slightest 


between 
The 


ways 
plunger. 


The | 


| discharge through a jet pointing 
downward into the main venturi. 
After the throttle is fully opened 
| the discharge is continued, for the 
number of seconds required, by the 
air compressed between plunger and 
fuel. 

A feature of this type of accele- 
rating pump, it is claimed, is that 
it secures smoother acceleration 
than can be obtained with the con- 
ventional accelerating well with less 
than 60 per cent. of the fuel. 

The starting device consists of a 

| butterfly choke valve, hinged in the 


Soldering Iron Operates on 
Artificial or Natural Gas 


eo 


or 


F 


center, one-half being spring con- | 


trolled. When fully choked a trig- 
ger lock holds both valves shut and 
;@ poppet valve. admits additional 
air automatically, when the motor 
fires, to form a running mixture. 
| As soon as the choker is released 
slightly, the hinged half opens and 
}acts as an air valve during the 
| warming-up period. This prevents 
| overloading and produces a smooth 
running mixture with a cold motor. 
It even prevents serious overload- 
ing if chocker is pulled when motor 
is hot. It is a unique and effec- 
tive advance in easy starting and 
quick warming-up means. 

A rod extending from the choke 
valve to the throttle automatically 
opens the latter to the correct start- 
|}ing position and holds it open during 
|}the warming-up period to prevent 
stalling. 

The following points are stressed 
the manufacturer: 

1. Parts are few in number. None 

of the functioning parts are actu- 

ated by manifold depression or ve- 
locity 

2. It 


bv 


is a wide-open 


|low as well as high speeds. 


3. Full economy at part throttle 


struction is shown in illustration. | : , : call 
the | the throttle causes an immediate! and full power at wide-open throttle 


Other unique features are 
manner of introducing fuel into the 
venturi tube and the method of 


compensation employed. The nozzle | 


enters the primary venturi at an 
angie, discharging upwardly against 
the air stream. The angle employed 
secures compensation without the 
aid of an air bleed to the main 
nezzle. 

The use of the angled jet also 
eliminates the necessity of the ac- 
celerating well, which an air-bled 
construction requires, and removes 
the roughness, or slug, which accom- 
panies the dumping of such a well 
under certain conditions, the manu- 
facturer states. 


The angle at the nozzle 


which 


meets ihe air stream may be varied | 


te change the shape of the mixture 
ratio curve. A wider variation of 
mixiare ratio is available by this 
means than with conventional con- 
struction, it is stated, 

An added advantage of the angled 
jet. it is claimed, is the atomizing 
action of the air in drawing fuel at 
hith velocity over the sharp nozzle 
ad2e. 

Tire fuel thus atomized in the 
primary veniuri is kept centrally 
located in the air stream by the sur- 
roundivg blanket of air passing into 
the second venturi, and this process 
is repeated by the air in the main 


venciuri, which further insulates the | 


mixitre from contact with the walls 
of the carburetor. This is shown 
in ihe illustration. By this means 
the iuel is carried to the evlinders 
in a more perfectly atomized condi- 
tion his insulated atmoization 
results in a noticeable increase in 
sno hness of operation and power 
output both at high and low speeds 
because Of better distribution ob- 
tained, it is stated. This improved 
distribution also reduces detonation, 
thereby permitting the use of ad- 
vanced sparx and higher compres- 
sion, with accompanying increase in 
efficiency and economy. 

The economy range is achieved by 
a metering rod, in_ illustration, 
which operates within the main fuel 
Suoply 
throttle lever. The two steps otf dif- 
ferent diameter On this rod are held 
within 9002 inch. The larger diame- 
ter, or economy step, controls the 
fuel flow to a predetermined throt- 
ths onrening, senerally about seven- 
eignihs throttle, when the smaller 
diamcter, or power step, becomes 
e.fective—vziving full power for either 
high speed or hard low speed pull- 
ing, as On a hill. By this simple 
mesus, economy and power can be 
controlled and the threttle position, 


| Mich., ’3' 


| Mont., 30 
| Neb., ’3 
| Nev., 


jet, and is actuated by the | 


States 


Ala., °30 
Ariz., 30 
| Ark., °3 


Fla., ’30 
Idaho, "3 
il., *3 
Ind., "30 
Towa, °30 
Ky.,’3 
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| Texas, ’30 

Utah, ‘30 

| Vt., 3 

| Va., 350 

| Wash.. ’3 

| W. Va., °30 

Wis., ’30 

Wy., 3 

D. of C., 30) 

Fotals, ’30 | { | 6817| 
*Not in production at thai time. 
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Reliance Specialties Company, New York city, is manu- 
facturing a soldering iron, known as the “Torchiron,” which 
is heated by natural or artificial gas and low pressure air 
which is mixed by passing through a needle valve and 34-inch 
rubber hose to the handle of the torch. 

It is claimed that the copper tip * 
may be brought to a red heat in 
; from three to five minutes. The 
temperature is adjusted by means 
of the needle valve. Soldering cop- 
pers are available in sizes ranging 


from one-half to five pounds. The, 
| are screwed on the stainless stee! 
tip and may be quickly changed. A 
| heat deflector is an integral part oi 
| the teol 


6. Unusually smooth motor per- 
' formance is secured through better 
atomization and by insulating the 
mixture with a blanket of air. This 


| also reduces detonation and permits 
maxi- 


lia secured automatically by simple 
economizer action. 

4. Acceleration is taken care of by 
responsive and flexible means, that 


' are dependable and rueged in sery- 
i use of advanced spark and 


ice. 
5. Easy starting with muhaianatie | mum compression. 

follow-up means are supplemented 7. High velocity 

with an automatic warming-up de- | main jet. 

vice which insures against ovee~ | 8. Its construction is sturdy and 

loading motor if choked even when! means for protecting moving parts 

hot. from damage and dirt are provided. 


E NEW PASSENGER CAR 
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Equipment - - on + Development 


——— — 


Automatic Polishing 


Machine for Irregular 


oe owe eee oT 


ee <. 


o~ 


AUTOMATIC TOLISHING MACHINE tov iriegular work 


The Contour Buffing Machine Company, Inc., has intro- 
duced a machine which automatically buffs or polishes arti- 
cles of irregular as well as regular shapes. 


1 Ss MD) 
The machine holds the article to one man can aitend to two of the 


be polished and feeds it to a stand-| machines. which are made in right 
ard buffing lathe. 


REGISTRATION STATISTICS, FEBRUARY, 1930 


February, 1931, tigures will be found on Pages 6 and 7. 


Ala., 30 
Ariz., Ariz., "30 
Ark., — 


Oakland 


3| 


Oldsmobile 


[a ale 


It is claimed that ! and Jeft- hand models. 


Plymouth 


A. S. S. T. MEETING 
TO BE HELD IN 
PHILADELPHIA 


The Steel 
| Treaters will hold a group meeting 
in Philadelphia, Pa., May 15, in 
| which the Lehigh Valley, New Jer- 
| Sey, New York, Philadelphia and 
| York, Pa., chapters will participate. 


American Society for 


| Registration will take place at the , 


| Penn Athletic Club, 18th and Locust 
| Streets, Philadelphia, at 10 a. m., 


which will be followed by a techni- 
}ca]l session. Luncheon will be fur- 
;nished by the Philadelphia Electric 
Company. 

Aiter luncheon the gathering will 
be the guests of the Philadelphia 
Navy Yard and will visit the naval 
| aircraft factory. 

National officers of the society will 
| be present at the dinner, which will 
conclude the day’s session. 


ISSUES NEW BUSHING 
CATALOGUE 


Johnson Bronze Company, New- 
Pa., has issued a new cata- 
‘logue ef bronze bushings for auto- 
mobiles. 
into sections under various bushing 
classifications under which the cars 
are listed alphabetically and the 
identifying parts numbers listed for 
the yearly models of each make. The 
catalogue can be obtained from the 
manwiactures on request. 


castle, 


21 | 
23 | 
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FRUCHAUF full autematic 


New Light Weight Coupler — 
Designed for Smaller Units 


coupler installation 


This is.a new 24-inch Fruehauf automatic coupler (low- 
er half of the fifth wheel). 


Heretofore 
automatic 
because of 


three 
trailers were 
the 


to five 


$1Z2e 


ton 
impractical 
and weight 


full 


of 


the 
o! 


frame to 
oft the 


tractor-truck 
the king pin 


end of 
position 


The catalogue is divided | 


the thirty -inch coupler. which 
would have had to be used and 
which was designed for much 
heavier work. Theretore, this coup- 
ler was designed in order that 
the smaller units might couple and 
uncouple faster. Thus, the weight 
of the new coupler has been de- 
creased more than half. It has a 
weight of 475 pounds. 
The design is the same 
of the larger Fruehauf coupler 
with the exception of the long 
pick-up plate which has been added 
_ because because Of the distance trem the 
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It is designed to prevent the theft 


2,922 | of gasoline from the tank by siphen- 
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N. J. CHAPTER I. S. I. S. 
NAMES NEW OFFICERS 


Newark, N. J.. April 3.—Phe serap 
iron and steel industry has risen out 
‘junkman” cetogory and is a 


7,493 | business which runs into more than 


295! a billion 
16,680 
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12,936 
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Jersey 
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dollars a vVear, 
told members oi the New 
Chapter, Insiitute eof Ser: 
and Stcel. at the monthly 
meeting in the Progress Club 

National officers of the organiza- 
tion commended the New Jersey 
for its part in the recent 
national convention of the institute 
in Cleveland. 

Abraham 
president of 
| host. He 


Elivabeth, 
actea @& 
honorary 


Isaac of 
the chapter, 
was” elected 
Others electea were: 
President, James J. Brady of the 
Federal Iron and Mets! Company of 
| Newark; vice-presidents Frank 
Mever Low- 
enstein of Newark and Juhus Isnac 
|of Elizabeth, and chairman of the 
| board, Barney Rubine of Bayonne, 
Dominick Giocia and Patsy Ba- 
vasso of Jersey City and Arthur 
of Newark were named 
members of the board. Frank Gans 
of Kearny was elected treasurer 


472| 197,246 and Eliot Wilbur of Paterson, sec- 


retary. 
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* New Brunswick, N. J., April 3.— Woodbridge Bristol, Conn., April 3—The Auto- | demand is constantly expanding, it 
atic Sis eeigmeks ‘ a is. claimed. 
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Roehl-Nash Co. F Laie, 
Neb., Has Never Had 
More Than 35 Used Cars 
In Stock at One Time 


RIGID trade-in policy main- 


tained by the Roehl-Nash Com- 
pany of Lincoln, Neb., has acted as 
a balance between overhead costs 


and sales receipts so that the com- 
pany had realized a fair profit dur- 
ing its operations over the business 
depression of the past eighteen 
months, despite a material reduc- 
tion in sales volume. 

F. A. Roehl, president of the 
Roehl-Nash firm, is one of the vet- 
erans of the automotive business in 
Nebraska, and as a result of his 
experience the Roehl company has 
been able to show a neat figure on 
the profit side of the ledger con- 
sistently for the past year and a 
half, while many dealers have been 
hard pressed to hold their business 
close to the “break-even” mark. Mr. 
Roehl was one of the first dealers 
in Nebraska to see the futility of 
bidding for sales volume by stretch- 
ing trade-in values and overstock- 
ing with used cars; as a result, the 
company suffered very little from 
the used car deluge which bothered 


a good many dealers in late 1929 
and early 1930. 
The Roehl company has never 


had more than thirty-five used cars 
in stock at any time during the past 
eighteen months, for the reason 
that Mr. Roehl found that a used 
car stock any larger than that was 
unprofitable for him to handle 
under the particular circumstances 
governing his business. At present 
he has between twenty and thirty 
used cars in stock as a result of an 
exceptionally good movement of 
used cars in Lincoln during the 
first quarter of 1931. 

“Our method of regulating our 
used car. stock and sales has been 
to watch them just as closely as we 
do our new cars,” says Sales Man- 
ager Radmore. “When we find that 
a certain type, model or make of car 
fails to move in our used car stock, 
we quit taking these ‘white ele- 
phants’ on trade-ins. This policy 
may lose us a few sales, but we have 
found it to be the mest profitable 
policy to pursue in the long run. 

“When a _ prospective customer 
comes in with a junker for a trade- 
in we absolutely refuse to allow any 
more for the old car than we can 
afford. Twelve months ago we lost 
a few sales because we wouldn't be 
jockeyed by the customer who 
boosted his trade-in allowance by 
getting competitive bids from rival 
salesmen, but for the past few 
months all Lincoln dealers have 
come more and more to follow a 
Sane policy in dealing with trade- 
ins. 

“When we appraise a trade-in we 
take into consideration the cost of 
reconditioning the car so that we 
can sel] it as one of our guaranteed 
used cars. This guarantee is taken 
seriously by the Roeh] company, and, 
as a result, we have built up an en- 


viable reputation with our used 
cars.” 
Used car storage is an item of 


considerable expense with any deal- 
er, and the Roehl company has re- 
duced this expense to a minimum. 
The guaranteed, reconditioned used 
cars are kept on the second floor 
of the establishment, and there they 
may Stay only so long. The rougher 


jobs are kept in a used car lot ad- | 


‘joining the establishment, where 
their storage overhead amounts to 
very little, with the result that they 
can be kept in stock longer than the 
reconditioned jobs. 

Two used car salesmen are kept 
on duty by the Roehl Company, one 
working full time on used cars, and 
the other dividing his time between 
the new and used car departments. 
When the used car stock shows signs 
of becoming over-inflated, the entire 
Roehl sales force is put to work on 
used car sales. A vigorous used car 
sales campaign, combining news- 
paper advertising, attractive dis- 
plays and a “go-out-and-sell-’em” 
campaign among the entire sales 
force almost invariably normalizes 
the used car stock. If such a cam- | 
paign should fail of the desired ef- | 
fect, then a more restricted trade-in | 





TWO JAMESTOWN CAR 


DEALERS CONSOLIDATED | 


Jamestown, N. Y., April 3.—The 
Jamestown Buick Corporation and 


the Kettle Motor Corporation, Oak- 
land-Pontiac distributor, both oc- 
cupying the sales and service plant 
at 2104 Washington St., have been 
consolidated under the firm name 
of the Kettle Motor Sales Company, 
Inc., effective April 1. Consent for 
consolidation of the two firms was 
granted by officials of General Mo- 
tors Corporation. 

Arthur W. Kettle, president of the 
two companies and who becomes 
head of the Kettle Motor Sales 
Company, Inc., stated: “The con- 
solidation of the Kettle Motor Cor- 
poration and the Jamestown Buick 
Corporation has been brought about 
for the purpose of effecting certain 
economies in administration and 
also to improve the efficiency of 
service both on sales and repair 
work.” 


F. D. TURRILL APPOINTED 

Minneapolis, Minn., April 3.—Ap- 
pointment of F. D. Turrill as act- 
ing district manager for the Minne- 
apolis-St. Paul Chrysler sales dis- 


Se earn eee DAILY arene 








trict has been announced by J, W. 
Frazer, general sales manager of the 
Chrysler Sales Corporation. Mr. 
Turrill will have charge of all sales 
activities in the territory during the 


convalescence of M. C. Kale, who 
was injured in an accident several 
weeks ago. . 
BEEBE HEADS OVERLAND 
INTERESTS IN ST. LOUIS 
St. Louis, Mo., April 3 (UTPS). 
—J. S. Mitchell, vice-president of | 


E, J. Johnson, Inc., Willys-Overland 
distributor, has announced the ap- 
pointment of J. F. Beebe as man- 
ager of Willys-Overland interests in 
the St. Louis area for the company. 
Beebe was manager of the St. Louis 
branch of Willys-Overland, Inc., be- 
fore E. J. Johnson was appointed 
distributor. He also occupied an 
executive position with the Willys- 
Overland branch in Los Angeles 
Cal. 


NEW USED CAR DEALER 
Omaha, Neb. April 3.—W. L 
Abel, for the past fifteen years in 
the automobile business at Fuller- 
ton, Neb., has leased a kLuilding at 
2559 Farnam St., Omaha, and is 

stocking it as a used car store, 


Six Cars Show Gains Over 
1930 in February in N. Y. 


NEW YORK, April 13.—Retail sales 

of new passenger cars in New 
York state in the first two months 
of this year amounted to 33,549, as 
against 28,177 in the corresponding 
period of last vear, according to the 
registration statistics now available 
for February. This was a decline 
of 16.4 per cent. 

Sales of six makes of cars in New 
York in February exceeded the reg- 
istration of February, 1930, and sales 
of five other cars were virtually the 
same in February of this vear as 
last. 

The cars registering gains over a 
year ago were: Auburn, 222, against 
199; Cadillac, 155 to 85; Dodge, 419 
to 382; Whippet, 148 to 110; Willys. 
338 to 266, and Willys-Knight, 184 
to 163. The cars coming close to 
1930 were Buick, Cord, Nash, Olds- 
mobile and Pontiac. 

For the first two months of 
vear, sales of six makes of 
showed increases over the 
sponding period of last vear. 
cars were: Buick, 2,076 to 1,811: 
Cadillac, 349 to 201: Chevrolet. 6,170 
to 5,756; Reo. 168 to 159; Whippet 
182 to 175, and Willys, 340 to 330. 
Dodge. Nash and Plymouth sales 
were close to a year ago 

As reported in a previous issue of 
Automotive Daily News, registration 
of new cars in New York in Febru- 
ary amounted to 13,038, as against 
10,515 in the preceding month, 
seasonal upturn of 24 per cent., and 
comparing with 16,630 in February 
1930, a decline of 21 per cent. 

Following are the registrations of 
new cars in New York in February. 
as compared with the corresponding 
month of last year and in January 


the 
cars 
corre- 
Thess 


a 


of this vear: 

Feb Feb Jan. 

1931 1930 1931 
Auburn......... 222 199 64 
Peres 14 19 
cs banksens 971 972 1,105 
Cadillac ....... 155 85 194 
| Chevrolet ..... 3,391 3,584 2.779 
COTE. cccss |= ee 319 238 
SET os ceaeee ee 24 24 12 
ee 147 292 111 
policy is adopted until the balance 
is evened up again. 

The Roehl company adheres re- 
ligiously to a three-to-one ratio be- 
tween uced and new cars. but, due 
largely perhaps to the strict en- 


forcement of the company’s trade-in 
policy, and also to an exceptionally 
active used car market, the ratio so 
far in 1931 has held around two-to- 
one, with an unusually large numbe1 
of customers purchasing new cars 
without trading in. 
Summing it all up 

believes that the used 


Mr. 
car 


Radmore 
depart- 


| ment should be treated as a business 


in itself and not a gamble in which 
the losses are to be made up by the 
new car department. 


0 ree 419 382 313 
| ae 23 95 24 
 xesdheeaee 381 613 404 
Pord ....cscoce. 3196 5,730 2,103 
Franklin ....... 69 123 46 
COPRDOM ..ccccc 150 174 101 
i. eee 328 216 
Hupmobile ...... 167 191 159 
SS 73 96 77 
OS errr 53 60 36 
Marmon ....... 82 111 62 
SE Steeda ene s 366 381 424 
CORIARE.. cc case 140 193 88 
Oldsmobile ..... 414 427 168 
Packard ........ 210 293 221 
Peerless ... 10 30 15 
Pierce-Arrow 75 102 74 
Plymouth ...... 148 166 163 
Pontiac 494 494 274 
Reo on oa 87 90 81 
Studebaker 448 487 439 
Stutz 5 18 9 
a 7 23 9 
Whippet ...... 148 110 34 
Willvs .. 338 266 194 
Willys-Knight ; 184 163 156 
Miscellaneous 33 5° 13 

Totals ... .13,034 16,68 - 515 


*Not on the market at that time. 


Here are the figures for the first 
two months of this year, as .om- 
pared with the corresponding period 
of 1920; 

1931 1930 
MN sv kdcceecaecce as 286 334 
Austin ; 33 . 
Buick 2.076 1,811 
Cadillac 349 201 
CEG ccccnccaouces 6,170 5,756 
et 583 619 
ion ni a'e hg aaa 36 48 
er er res 258 450 
Te a ce 732 754 
Durant . 47 190 
ES SR eer ere 785 1,119 
EE eS 22si5 cso eae hs . 5,259 8.652 
NR ie esac nee 115 208 
EET OC LTT Ere 251 337 
e.g. ceaenn 391 597 
Hupmebile ....... 326 409 
IE ee 159 200 
[POUR i cicnccanneséos 69 112 
BEOTMAON 5. 2c 0cs 144 203 
eG ee ee 770 44 
NN oe roa lea ma 228 316 
COONS on cicsecssese 582 655 
og spa d 431 601 
RS al ee 25 76 
Pierce-A)row 149 173 
ce 311 325 
NO Sos cid eae eece 72 87 
Deis o othac Sanaa ale ede 168 159 
SHIGODAKeF .cccccccces 887 1,181 
cs, cays wpeeneeanee 14 24 
ee ee a 16 52 
ne eee 182 175 
nee 532 440 
Willys-Knight ........ 340 330 
Miscellaneous 46 139 
| Ee ee eae 23,549 28, 177 


*Not on the 
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*/Classified Ads Are Favored 
By Bridgeport Car Dealers 


3.— 
still 
advertising 
dealers 


April 


space 


BRIDGEPORT, Conn., 
Newspaper classified 


reigns supreme as an 
medium among leading 
here, with by far the greater 


| tion of all yearly appropriations de- 


voted to this form of publicity, a 
survey of the city’s dealers indi- 
cates. This, of course, applies 
chiefly to the used car field, new 
car advertising being handled in 
display, but with so many variations 


in application by the manufacturers 
that it is difficult to determine just 
what the retailer spends in pushing 
new cars 

The average amount spent by 
each dealer in advertising new cars 
| may be placed at $15 to $25 per car 
over a year's time. In the used car 
field the average per car would be 
considerably less, in the neighbor- 
hood of $10, or even lower in some 
cases. The percentage of the gen- 
eral overhead devoted to advertis- 
ing is difficult to determine, due to 
differences in type of car, advertis- 
ing beliefs of the dealers and other 
factors. 

Most of the Bridgeport dealers 
follow a policy of spoiting large 
classified display ads on used cars 
through the week, without special 
emphasis on Sunday. The Sunday 
automobile sections are given over 
almost entirely to new cars. Co- 
operative used car advertising is in 
high favor in Bridgeport, the mem- 
bers of the Bridgeport Automotive 
Association using this form on fre- 
quent occasions. There are fourteen 
dealers in the association, and all 
contribute to the. co-operative 
spreads. 

The Blue Ribbon Garage, Inc.. 
Dodge and Plymouth dealership. 
with branches in a number of other 
Connecticut cities, spent $15,000 on 
advertising in 1929, according to 
Mauritz Mathisen, vice-president. 
The advertising cost per used car is 
about $10. While classified is the 
chief medium, considerable display 
is used on new Cars. 

The Blue Ribbon 
uses a considerable amount 


company also 
of di- 


por- | 


mail, and has found it by far 
best method of boosting service 


rect 
the 


volume. A _ recent postcard cam- 
paign flooded the service shop with 
so much new business that addi- 


tional mechanics had to be called in 


|to handle the work. 


Derbyshire Motor Company, 1997 
Fairfield Ave., Graham-Paige deal- 
ership, spends the usual $15 to $26 
per new car Sold, and about $500 
for the year on circulars, classified 
and co-operative used car adver- 
tising, according to J. D. Hanks. 
manager. Ads on used cars are 
scattered, the space used being de- 
termined largely by the existent sit- 
uation. 

A total of about $300 per month 
is the used car advertising budget 
of the F. L. Mills Company. Stude- 
baker dealership, of 2316 Fairfield 
Ave., according to William Gruber, 
sales manager. The factory allow- 
ance for new car advertising is from 
$15 to $25. Direct mail has proved 
effective for boosting service and 
used cars, but the most suecessful 
advertisement, in Mr. Gruber’s 
experience, is a twice-weekly comic 
strip type of ad on used cars. This 
ad, a Syndicated feature, has at- 
tracted widespread attention 

The Arthur L. Clark Company, 


2475 Fairfield Ave., Buick desler- 
ship. spots most of its advertising 
in the issues toward the close of 
the week, especially Friday. Satur- 
day and Sunday, according to H. H. 
Wilkinson, sales manager. Classi- 
fied space is heavily used. New car 
advertising cost averages $15 per 
car throughout the year. Occasional 


use is made of direct mail. 
Using both classified and display 


the Guilbeau Motor Company, 190 
Gilbert St.. central Ford dealership, 
spends about $500 per month in 


newspapers, according to L. J. Guile 
beau, president A distinctive sige 
nature, which includes a map show= 
ing the exact location of the deal- 
ership building. has brought pgen- 
eral increases in business since it 
was first used, Mr. Guilbeau re- 
ports. This signature is used on all 
advertising. 





Dealer Activities 








NEW PURANT DISTRIBUTOR 
FOR SOUTHERN CALIFORNIA 
Lansing, Mich., April 3.—Distribu- 

tion of Durant motor cars in Los 

Angeles county and southern Cali- 

fornia will be handled by the 

Durant-Steeves, Ltd., Hal W. Alger. 

general manager of the Lansing 


plant, announced here following re- 
ceipt of final confirmation from 
George H. Moriarty, head of the 


Durant California division. 


NEW AUBURN, CORD DEALER 
OPENS IN MILWAUKEE 
Milwaukee, Wis., April 3.—Leicht 
& Schneider. Inc., newly appointed 
Auburn and Cord dealer, has opened 
for business here. George Schnei- 
der is president and treasurer. C. K. 
Leitch is secretary and William Mc- 
Closky is in charge of the service 
derartment. 


MERIDEN CAR DEALERS 
WILL SHARE QUARTERS 
Meriden, Conn., April 3.— Brown 
& Thomas Automobile Company. 
Cadillac and La Salle dealership. 
has moved from 107 Colony St. to 
231 West Main St., where quarters 
will be shared with the Meriden 
Auto Station. Buick dealership 
Brown & Thomas has given up the 
Nash dealership, which has been 
taken over by the Usher Motor Cai 
Company of Middletown, The Usher 
concern will operate a branch in 
Meriden to handle the Nash line 
with Ray Bedell, former Nash sales 
and service manager for Brown & 
Thomas, in charge. 


IN LARGER QUARTERS 


Norwalk, Conn., April 3.—Franklin | 


| Sales and Service Company of Nor- 


market at that time.| walk has moved from 46 Commerce! 








St. to new and larger quarters at 
81 Main St. P. R. Gregory and E. 
G. Snyder are partners in the com- 
pany. 


NEW OAKLAND-PONTIAC 
DEALER APPOINTED 
Newark, N. J., April 3.—Announce- 
ment has been = made by F. 
B. Mason of the Bonneli-Mason 
Company, distributors of Oakland- 
Pontiac cars, that the west Hudson 
territory of Kearny, Arlington and 
Harrison has been assigned to 
Samuel H. Grossman. Grossman 
has been an automobile dealer for 
more than twenty years. 


MARKS BUSINESS REVIVAL 

Philadelphia, April 3.—Marking 
the peginning of a business revival 
demonstration campaign, which will 
continue until April 5, a fleet of 
forty Oakland eights and Pontiac 
sixes has been placed at the disposal 
of local motorists by Bushong Mo- 
tors, Inc., Broad and Brown Streets, 
distributors. The plan is part of the 
national effort by the Oakland Mo- 
tor Car Company to hasten improve- 
ment in business, 


CHAPMAN TAKES DURANT 
Neb., April 3——Chapman 
Motor Company, 19th and O Streets, 
has been appointed distributor for 
Durant cars in the South Piatte 
River territory. The Chapman com- 
pany is also distributor for Marmon 
cars in the same territory 


NEW DODGE DISTRIBUTOR 

Salisbury, N. C., April 3—The Mc- 
Canless Motor Company of this city 
has leased a building in Albemarle 
and will distribute Dodge and 


Lincoln, 


i'Plymouth automobiles there soon. 
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“WHY RETAIL SALESMEN NOW EN JOY 
AN EXCEPTIONAL OPPORTUNITY 


WITH 


# you are interested in selling 
Buicks at retail, please write 
the Buick Zone Office in any 
of the following cities, or the 
factory at Flint, Michigan. 


Atlanta, Ga. 
Boston, Mass. 
Buffalo, N.Y. 
Charlotte, N.C. 
Chicago, lil. 
Cincinnati, O. 
Cleveland, O. 
Dallas, Texas 
Denver, Colo. 
Detroit, Mich. 
Et Paso, Texas 
Flint, Mich, 
Grand Rapids, Mich. 
Indianapolis, Ind. 
Jacksonville, Fla. 
Kansas City, Mo. 
Lincoln, Nebr. 
Los Angeles, Calif. 
Memphis, Tenn, 
Milwaukee, Wisc. 
Minneapolis, Minn. 
New York City, N.Y. 
Oklahoma City, Okla. 
Philadelphia, Po. 
Pittsburgh, Pa. 
Portland, Oregon 
Rochester, N. Y. 
Saginaw, Mich. 
Salt Lake City, U. 
San Antonio, Texas 
San Francisco, Calif. 
St. Louis, Mo. 
Washiagton, D.C, 


as BUICK — 
builds it 


Buick Retail Salesmen, and those who join the Buick staff promptly, 
face the active buying period of 1931 with four distinct selling advan- 
tages in their favor... advantages which give them an exceptional 


opportunity for maximum sales and earnings: 


] A Preferred Product—demand for the new Buick Eight is mounting to such a degree that, out of every 
100 sales of the 14 eights in Buick's price range, more than half are won by Buick salesmen. In fact, 
they obtain more sales from Buick owners alone than the total sales of any other car of Buick’s price. § 


A Wide Market—with four new series of Valve-in-Head Straight Eights, priced from $1025 to $2035, | 
f. 0. b. Flint, Buick Retail Salesmen can now reach those thousands of motorists who heretofore bought jj 


above and below Buick’s former price range. 


A Universal Appeal—every model in the entire 1931 Buick line is an Eight . . . Every model, regardless 

of price, offers these outstanding advancements and improvements . . . new Valve-in-Head Straight 

Eight engine, new safe and silent Syncro-Mesh Transmission, new Insulated Body by Fisher, new § 
Engine-Oil Temperature Regulator and new Torque Tube Drive. 
A Respected Merchant—the sound financial position of Buick Dealers . . . their honest business policies ‘ 
and practices are causing more and more motorists to depend upon Buick Dealers for complete ‘ 
motoring satisfaction. These are factors which play an important part; now and in the future, toward " 


assuring the success of Buick Retail Salesmen. 


BUICK MOTOR COMPANY, FLINT, MICHIGAN) 
A GENERAL MOTORS VALUE 


WHEN BETTER AUTOMOBILES ARE BUILT... BUICK WiLL BUILD THEM 





